
MSc International Marketing
Improve your employability with a programme geared to the reality of working in 
today’s marketing environment and demonstrate your skills to employers with a six 
month work placement.

Programme overview

Programme MSc International Marketing

Length of 
programme

12 months (full-time)

18 month (full-time) with Academic and Career 
Skills Module with Work Placement (optional)

Modes of study Classroom & blended learning

Assessment Coursework, examination, supervised projects

Study centre London City

Start dates September and January

Fees Full details visit bppuniversity.ac.uk

BPP University’s MSc International Marketing combines academic theory 
with a practical perspective that closely reflects real-life marketing and 
business issues. Our philosophy places you, the student, at the centre of 
all learning and teaching activities. We base your assessments around 
realistic business scenarios so you will be able to build the confidence to 
apply your knowledge in your work environment. 

Our tutors are research informed, industry experienced practitioners 
who have worked in diverse industry sectors and markets. They offer you 
genuine professional insights together with robust academic concepts 
and how they apply in practice. You will be equipped with the relevant 
knowledge and capability to excel in the International Marketing area.

Our Academic and Career Skills module is designed to help you gain key 
employability skills, thus assisting you to stand out from the competition. 
We will support you in demonstrating your professionalism, strategic 
and management skills to prospective employers through the optional six 
month work placement, through coaching and performance management 
development provided by trained professionals. 

We provide expert career support from the day you accept your place at 
BPP University and you will be able to use our careers services for up to a 
year after you leave us.

What makes our MSc International Marketing Programme
stand out?

• Opportunity to demonstrate your skills to prospective employers 
through Academic Career Skills module and potential six month 
work placement

•  CMI ( Chartered Management Institute) and IIMP ( International 
Institute of Marketing Professionals ) accreditation

•   Being taught by tutors who are successful practitioner marketers 
who give you the practical skills and industry insights you need to 
succeed by bringing real-world experience and practices to lectures, 
seminars and discussions.

•  Specialise in areas shaping the marketing world today such as digital 
marketing and innovation

•   Learn from guest speakers who share the latest marketing insights 
and trends

•    Discover networking opportunities inside and outside the classroom

Exit awards available: 

• Postgraduate Certificate in International Marketing  
(approx. four months successful study)

•  Postgraduate Diploma in International Marketing  
(approx. eight months successful study)



CMI & IIMP accreditation

MSc International Marketing is accredited by the Chartered 
Management Institute (CMI). This means you get a head start in 
becoming professionally qualified and our programmes have a mark of 
quality that employers understand and value. 

On successful completion of this programme you will also receive 
a Chartered Management Institute (CMI) Level 7 qualification. 
Those who meet the CMI eligibility criteria (subject to successful 
separate application) can be awarded the CMI 8 Award in Strategic 
Management and Leadership

Additionally, on successful completion of the MSc International 
Marketing, you get the opportunity to become a Chartered Manager of 
the IIMP ( The International Institute of Marketing Professionals ). The 
credibility of the IIMP accreditation means that you will have the skill 
set needed for a top level marketing-orientated career.

Programme outline

Stage One
Compulsory

• International Marketing Management (15 Credits)

• Consumer Behaviour (15 Credits)

• Finance for Marketers (15 Credits) 

• Managing International Brands (15 Credits)

Stage Two
Compulsory

• Competitive Intelligence for the Marketer (15 Credits)

•  International Advanced Marketing Strategy and Stimulation (15 Credits)

•  Creativity and Innovation for International Markets (15 Credits)

•  Marketing Communications Frameworks (15 Credits)

Stage Three
Compulsory

• Consultancy Project or Academic and Career Skills  
(Work Experience) Report (30 Credits)

Elective
Choose 30 credits

• Digital Marketing Framework (15 Credits)

•  Operations and Services Excellence (15 Credits)

•  Stakeholder Relationship Management (15 Credits)

•  Project Management for Marketing (15 Credits)

•  Advertising Management (15 Credits)

•  Public Relations Frameworks (15 Credits)

Entry requirements

Available to those who hold:

•   A minimum 2:2 honours degree in a Business related degree 
from a recognised UK university or the equivalent international 
qualification; OR

 • An acceptable professional qualification equivalent such as the CIM 
Professional Diploma in Marketing, ACCA, CIMA, CIPD, CIPR, LPC, 
MSc Finance, MSc Management.

 • A pass in the Graduate Entry Examination

 • An acceptable professional qualification equivalent such as the CMI, 
ILM at Level 6 or above

Following the review of applications, you may be required to attend 
a face-to-face interview or take part in a telephone interview. If your 
first language is not English, you will need minimum English language 
qualifications (or equivalent) in IELTS (min) 6.5 or TOEFL (Paper exam 
575, computer based test 232 and internet test 91).

If you are curious about our programmes and not sure if you qualify to 
start, call or email us to discuss your options.


