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EXPERIENCE AND KNOW-HOW
The Cologne Business School (CBS) is part of the oldest network 
of private universities in Germany. Since 1908 the common goal 
of this network has been to prepare students for a successful 
career entry. CBS has more than one hundred years of experi-
ence in teaching future-oriented, scientific courses of study. As a 
pioneer, CBS was among the first to introduce bachelor pro-
grammemes into the German higher education system ten years 
before the Bologna Process. 

ACCREDITATION AND RECOGNITION
The Cologne Business School provides the best quality avail-
able: In addition to being officially recognised by the respon-
sible state ministry as well as being an accredited institution 
by the “Wissenschaftsrat” (German Science and Humanities 
Council), the CBS study programmes are also checked regu-
larly by the tri-national accreditation agency, FIBAA (Founda-
tion for International Business Administration Accreditation) 
with regards to content, topicality and academic feasibility. On 
behalf of the “Akkreditierungssrat der Bundesrepublik” (Ger-
man Accreditation Council), the FIBAA examines all degree 
programmes, thus ensuring quality in higher education.

PRACTICAL PURPOSE, GREAT CAREER PROSPECTS
Many partners from the business world help to enrich the  
educational experience at CBS. In addition, we offer a highly  
practical curriculum with expert lectures, up-to-date case  
studies, business projects and business simulation games.
Thanks to our close contact to corporate partners, we are 
able to design a curriculum that gives students the exact skills 
companies need and expect from their employees. As a result, 
our graduates have great career prospects.

JOY OF STUDYING 
The joys of studying and learning are crucial factors for 
successful academic studies. Therefore it is of utmost im-
portance  to us that our students consider the university as 
an inspirational and comfortable place, not as an anonymous 
learning factory. The learning environment at CBS is pleasant 
and motivating. Several student initiatives positively affect the 
overall atmosphere at CBS. 

INDIVIDUAL SUPPORT
CBS students receive excellent service support. Students work 
closely together with the school’s faculty as they learn about 
research methods, acquire empirical knowledge and gain 
practical experience. The aim is to ensure that every graduate 
leaves CBS with great problem-solving and decision-making 
skills. The atmosphere is very personal as professors know 
their students by name, and study groups are small.

INTERNATIONAL AND MODERN
International faculty as well as explicit study structures enable 
efficient and future-oriented studying. Small class sizes and 
intensive student support create a distinctive learning atmos-
phere at the CBS. A global network of partner universities and 
close contacts to the business world make it possible to gain 
international experience early on during your course of study. 
The Cologne Business School supports you in paving the way 
for a quick and successful start of your international career. 

CBS MISSION STATEMENT
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WHO WE ARE 

CBS PROGRAMME PORTFOLIO

STUDYING AT CBS

after one year

after five years

MASTER

Duration: 2 years

BACHELOR

Duration: 3-4 years

MBA

Duration: 1-2,5 years

EMBA

Duration: 2 years

Employment
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Cologne Business School offers a wide-ranging educational 
programme – from Foundation Courses to the Bachelor‘s De-
gree up to the Executive Master of Buiness Administration 
(EMBA). Many of our programmes are taught in English. 

Depending on your prior education, you might not have direct 
access to the German higher education system. In this case, 
you can apply for our college Foundation Course, Prep4Uni-
versity. The course runs over 2 semesters and is offered in 
English and German.

The full-time bachelor programme runs for three years and 
allows students to select from a variety of specilisation courses. 
Graduates can either enter into their careers after finishing their 
studies or, alternatively, continue with a Master’s Degree Course. 
CBS master programmes include the Master of Arts, the 
MBA (Master of Business Administration) and the EMBA  

(Executive Master of Business Administration). While master‘s 
applicants do not need prior work experience, MBA applicants 
must have one year of work experience, and EMBA applicants 
need five years of work experience. The goal of the MBA and 
EMBA programme is to prepare employees with professional 
experience for top-level management positions.  
In addition, CBS regularly offers challenging certificate pro-
grammes for advanced employee training.

If you are interested in other parts of our programme portfolio, 
please do not hesitate to contact us! We are happy to inform you 
about specific programmes, to send the respective brochure or 
make an appointment for a personal course guidance service. 
You can also take advantage of our regularly organised infor-
mation events to further get to know our portfolio.
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STUDYING IN EUROPE / COLOGNE 

STUDYING IN COLOGNE  
IN THE HEART OF EUROPE

Europe is known as an originator of art, culture and academic 
education. The first university was established as early as the 
12th century in Bologna, Italy. Cultural variety is maintained, 
but the borders between the countries are becoming more and 
more open. Freedom of travel has long been implemented, and 
since 2002 many European states have a common currency:  
the Euro. 

Germany is the country with the most inhabitants in Europe. 
The fast-growing export-oriented economy and industry make 
Germany one of the most attractive countries for a career start. 
And here we find one of Germany‘s oldest cities with more than 
one million inhabitants: Cologne. 

More than 2000 years of history mark this popular university 
city, which is known for its great joy of life, famous museums, 
many theatres, a distinctive student scene and – naturally – the 
famous Cologne Carnival. More and more international students 
are attracted to Cologne. Here you can get to know the German 
way of life and culture as in no other German city. 

Your decision to study at the Cologne Business School is also 
a decision to live in Cologne, a lively metropolis in the heart of 
Europe. As one of the largest university cities in Germany, Co-
logne has many appealing features. Cologne Business School 
is only a stone‘s throw away from several of Cologne‘s tourist 
attractions. But there‘s more to it: London, Paris, Amsterdam, 
Brussels, Munich and Berlin can all be reached by train in less 
than five hours. Moreover, Cologne is Germany‘s largest low-
cost airlines hub, making it possible to fly and discover numerous 
attractive European cities at a reasonable price.

However, the more serious part of student life is also provided 
for; the proximity of CBS to the economy pays off regarding 
casual jobs, internships and a start into professional life later 
on. Cologne is a location with centuries of commercial and 
trade fair tradition. Numerous commercial enterprises and in-
dustrial firms, i.e. from metal, automobile, chemical, pharma-
ceutical, printing or textile industries as well as the music and 
media sector, are constantly searching for enthusiastic and 
highly motivated junior employees, who wish to shape their 
future successfully.

The city, the people, the culture and the economy – studying 
in Cologne is synonymous with experiencing diversity and 
having fun whilst preparing yourself for an exciting career. 
Just take a look!

BERLIN

PARIS

MADRID

ROME

VIENNA

PRAGUE

EUROPE

LONDON

COLOGNE
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FOUNDATION COURSE
PREP4UNIVERSITY

Everyone who would like to enrol at a German university needs 
higher education entrance qualification (Hochschulzugangsbe-
rechtigung, or HZB in German). International university entrance 
qualifications are often not recognised for direct admission to 
German universities. In this case you have the opportunity to 
participate in a Foundation Course (Studienkolleg in German) 
prior to enrolling in a degree study programme. 

Prep4University is the Foundation Course at the Cologne 
Business School. It is especially designed for international stu-
dents who aspire to enrol in a business study programme. The 
course ends with an assessment test (Feststellungsprüfung, or 
FSP in German) that qualifies you for business studies at the 
CBS or at other institutes of higher education in Germany. 

Language proficiency is the key to successful studies and a special 
focus of the Prep4University programme is placed on English 

and German language training. Classes in mathematics and 
economics offer you the necessary skills for business studies. 
The Prep4University curriculum is designed to best prepare 
you for successfully passing the assessment test. However, 
besides technical and language preparation, there is more to 
becoming a successful student: Prep4University gives you the 
opportunity to get accustomed to the German culture and higher 
education environment before starting your Bachelor studies. 

Getting accustomed to a new culture, studying foreign 
languages, and finding your way around new surroundings 
might be challenging sometimes. Our special Prep4University 
Mentoring Programme is designed to support students with 
all their needs and guide them throughout the Foundation 
Course. The programme works by discussing the students‘ 
individual academic development and their potential problems 
on a regular basis.

LECTURE LANGUAGE:  GERMAN OR ENGLISH
DURATION:  2 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST) 
QUALIFICATION:   ASSESSMENT TEST  
   (FESTSTELLUNGSPRÜFUNG)

AT A GLANCE

• Depending on your language skills and study  
programme, you can choose between English and  
German as the language of instruction

• Small and diverse study groups 
• Guidance from experienced teachers and staff 
• Brush up on what you’ve learned in school: Taking an  

intensive Foundation Course will help you achieve better 
grades in your future studies!

• Practice makes perfect! We conduct mock exams, to 
familiarse you with the testing format and to prepare you 
for the final assessment test!

• Students who successfully pass the assessment test are 
guaranteed to be accepted into the CBS Bachelor pro-
grammes.

• High performance should be rewarded: That’s why we 
offer scholarships for the top three Prep4University gra-
duates! 

PREP4UNIVERSITY – THE ADVANTAGES AT A GLANCE

ADMISSION REQUIREMENTS
• PROOF OF UNIVERSITY ENTRANCE QUALIFICATION IN  
 YOUR HOME COUNTRY

•  PROOF OF LANGUAGE PROFICIENCY  
 (MIN. OF B1 ON THE CEFR PROFICIENCY SCALE)

LANGUAGE TRAININGPROGRAMME-SPECIFIC TEACHING UNITS

ECONOMICS MATHEMATICS

PREP4UNIVERSITY MENTORING PROGRAMME

ENGLISH GERMAN

PAGE 8/9
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BACHELOR OF ARTS
INTERNATIONAL BUSINESS

The Bachelor of Arts in International Business combines 
solid management knowledge with foreign language and soft 
skills training as well as valuable practical experience and 
a semester abroad. This degree course qualifies students 
for top management positions in international companies. 
The curriculum is designed to provide the necessary skills 
required for international managers – assessing market risk 
and potential, using key financial and profitability ratios for 
corporate strategies and drafting marketing strategies for 

raising the awareness of companies, markets or campaigns. 
A mandatory internship ensures that students gain profes-
sional experience and apply their acquired knowledge, while 
the semester abroad gives students the chance to expand 
their knowledge and collect cross-cultural impressions.  After 
the six-semester bachelor programme graduates can start 
a master’s programme or enter the working world – possibly 
relying on the network they built up during their internship and 
at the many CBS recruiting events. 
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2nd SEMESTER1st SEMESTER 3rd SEMESTER

PERSONAL SKILLS 2)  

MACROECONOMICS

INTERCULTURAL 
MANAGEMENT

INTERNATIONAL 
MANAGEMENT

INTEGRATIVE CASE STUDY

SPECIALISATION
> Page 12 

FOREIGN LANGUAGE 1)

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

SPECIALISATION
> Page 12

LECTURE LANGUAGE:  ENGLISH
DURATION:  6 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   180  
QUALIFICATION:   BACHELOR OF ARTS

AT A GLANCE

PAGE 10/11
INTERNATIONAL BUSINESS

4th SEMESTER

CORPORATE TAX

PERSONAL SKILLS 2) 

MANAGEMENT
INFORMATION SYSTEMS

BUSINESS ELECTIVE 1 3)

BUSINESS ELECTIVE 2 3)

BUSINESS PROJECT

SPECIALISATION
> Page 12

FOREIGN LANGUAGE 1)

BACHELOR THESIS 
TUTORIAL

6th SEMESTER

PERSONAL SKILLS 2) 

BACHELOR THESIS

SPECIALISATION
> Page 12

5th SEMESTER

SEMESTER ABROAD

Students spend their fifth  
semester abroad at one of  
our many distinguished  
partner universities (see page 
64). The CBS International  
Office helps students to find  
the right university, prepare 
their application and select  
suitable courses ahead of time.  

BUSINESS SIMULATION GAME

Depending on your prior education, you might not have direct access to the German higher education system. In this case, you can apply for 
our college Foundation Course Prep4University. For more detailed information see page 8.

Soft skills courses such as RHETORIC AND PRESENTATION, or BUSINESS AND SOCIETY help students to develop interpersonal skills. 

Electives allow students to expand their knowledge in courses like GLOBAL SUPPLY CHAIN MANAGEMENT, INTERNATIONAL MARKETING, 
INTERNATIONAL ACCOUNTING, ENTREPRENEURSHIP, INTERNATIONAL LOGISTICS or CORPORATE SOCIAL RESPONSIBILITY (CSR).

Between the fourth and fifth semesters, students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

Your bachelor‘s degree in International Business at Cologne 
Business School will open up a variety of professional op-
portunities for you. Since you have become acquainted with 
business management and organisation, intracompany 
cooperation and business process optimisation, you have the 
expert knowledge companies are looking for in their emplo-
yees. This will give you access to any enterprise, irrespective of 
its industry, size and location. Ideally, you will enter into your 
professional life in the sector you specialised in during your 
studies. Yet thanks to your very comprehensive and practice-
oriented education, however, you will have the possibility to 
work in any business-related sector. 

As an economist with well-rounded expert knowledge, foreign 
language skills and valuable practical experience, you will be 
able to achieve all your professional goals. Your advantage at 
the Cologne Business School is that you can already con-
centrate on a specialisation at an early phase of your studies 
and focus on  your chosen career path. You gain expert 
knowledge which will enable you to stand out from the mass 
of applicants when you apply for jobs. Instead of directly 
starting your professional career you can also continue with 
a master‘s degree course. Cologne Business School offers 
several consecutive master‘s programmes as well as MBA 
(Master of Business Administration) programmes.

CAREER AND FUTURE

4)
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INTRODUCTION TO 
BUSINESS OPERATIONS

PERSONAL SKILLS 2)

BUSINESS LAW

MATHEMATICS

 STATISTICS

MARKETING

HUMAN RESOURCE 
MANAGEMENT

BUSINESS ENGLISH

FOREIGN LANGUAGE 1)

FINANCIAL 
ACCOUNTING

MICROECONOMICS

PERSONAL SKILLS 2)

SUPPLY MANAGEMENT

STRATEGIC  
MANAGEMENT

MARKET RESEARCH

INTRODUCTION 
TO FINANCE

BUSINESS ENGLISH

FOREIGN LANGUAGE 1)

COST ACCOUNTING



BACHELOR OF ARTS
INTERNATIONAL BUSINESS

FINANCIAL ANALYSIS

FINANCIAL MANAGEMENT

FINANCIAL MARKETS AND INSTITUTIONS

FINANCIAL INSTRUMENTS

HUMAN RESOURCE MANAGEMENT  
& LEADERSHIP

TRAINING AND DEVELOPMENT

REWARD MANAGEMENT

INTERNATIONAL TRADE

INTERNATIONAL TRADE  
THEORY AND POLICY

INTERNATIONAL TRADE LAW

INTERNATIONAL TRADE MANAGEMENT

During the second semester you will select one of five specialisations, which will be taught from the third semester on. This enables 
you to give your studies a personal touch and lay down the tracks for your future career. Below you will find the five specialisation 
options you can chose from:

SPECIALISATIONS

TALENT ACQUISITION

BUSINESS PROJECT

CONCEPTS OF VALUE AND RISK

APPLIED FINANCIAL MANAGEMENT
(EXCURSION/ CASE)

ETHICAL ASPECTS OF FINANCE

STRATEGIC MANAGEMENT  
IN BANKING AND FINANCE

BUSINESS PROJECT

MANAGEMENT AND ORGANIZATION

LABOUR LAW AND  
INDUSTRIAL RELATIONS

CURRENT TRENDS IN  
LEADERSHIP AND HRM

SUSTAINABLE HRM AND  
ETHICAL LEADERSHIP

BUSINESS PROJECT

GLOBAL SUPPLY CHAIN MANAGEMENT

STRATEGIES OF  
MULTINATIONAL ENTERPRISES

E-COMMERCE

INTERNATIONAL TRADE AND FINANCE

INTRODUCTION TO  
MANAGEMENT CONSULTING

MANAGEMENT CONSULTING

CONSULTING TOOLS AND METHODS

PROJECT MANAGEMENT

MARKETING MANAGEMENT

CUSTOMER RELATIONSHIP  
MANAGEMENT (CRM)

CORPORATE COMMUNICATION

CONSUMER BEHAVIOUR

BUSINESS PROJECT

FINANCIAL ANALYSIS

OPERATIONS MANAGEMENT

ORGANIZATIONAL BEHAVIOUR

ENTREPRENEURSHIP

BUSINESS PROJECT

SUPPLIER RELATIONSHIP MANAGEMENT

COST MANAGEMENT ALONG  
THE VALUE CHAIN

SOCIAL MEDIA MARKETING

OPTIMIZING THE SALES PROCESS

PAGE 12/13
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BACHELOR OF ARTS
INTERCULTURAL MANAGEMENT

Management, business and culture in one single degree 
course? If you want to gain the important economic knowl-
edge provided by a business degree but work in the cultural 
sector, this is the right choice for you. The Bachelor of Arts 
in Intercultural Management is a mix of different disciplines: 
traditional economics, cultural studies and sociology. Studied 
in combination, these give students a whole new approach to 
a range of challenging tasks. In addition to business 

knowledge, students gain intercultural and language skills. 
Besides studying completely in English, you also have the 
opportunity to learn or improve another foreign language. 
Depending on the students’ voting behaviour we usually offer 
languages such as French and Spanish. The curriculum also 
includes a semester abroad and a mandatory internship – 
perfect opportunities for broadening economic knowledge 
and expanding cultural horizons. 

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES
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2nd SEMESTER1st SEMESTER 3rd SEMESTER

LECTURE LANGUAGE:  ENGLISH
DURATION:  6 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   180  
QUALIFICATION:   BACHELOR OF ARTS

AT A GLANCE
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INTERCULTURAL MANAGEMENT

4th SEMESTER

BUSINESS PROJECT 

PERSONAL SKILLS 2) 

BUSINESS ELECTIVE 1 3)

BUSINESS ELECTIVE 2 3)

INTERNATIONAL POLITICS  
AND INSTITUTIONS

DOING BUSINESS  
IN LATIN AMERICA

FOREIGN LANGUAGE 1)

BACHELOR THESIS 
TUTORIAL

6th SEMESTER

PERSONAL SKILLS 2) 

BACHELOR THESIS

DOING BUSINESS IN INDIA/  
SOUTHEAST ASIA

5th SEMESTER

SEMESTER ABROAD

Students spend their fifth  
semester abroad at one of  
our many distinguished  
partner universities (see page 
64). The CBS International  
Office helps students to find  
the right university, prepare 
their application and select  
suitable courses ahead of time.  
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BUSINESS SIMULATION GAME

Depending on your prior education, you might not have direct access to the German higher education system. In this case, you can apply for 
our college Foundation Course Prep4University. For more detailed information see page 8.

Soft skills courses such as RHETORIC AND PRESENTATION, or BUSINESS AND SOCIETY help students to develop interpersonal skills. 

Electives allow students to expand their knowledge in courses like DEVELOPMENT STUDIES, ENTREPRENEURSHIP AND LAW, DIVERSITY IN 
BUSINESS, ORGANISATIONAL BEHAVIOUR, DEVELOPMENT OF GLOBALISATION or MONITORING SOCIAL MEDIA.

Between the fourth and fifth semesters, students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

4)

ECONOMIC DEVELOPMENT  
IN LATIN AMERICA

CULTURAL ANTHROPOLOGY

DOING BUSINESS IN  
MIDDLE EAST/ AFRICA

A bachelor degree in Intercultural Management qualifies 
you for any job incorporating business management tasks. 
You will be able to draw-up balance sheets and have the 
analytic ability to interpret year-end reports and to propose 
recommended action. Students are also qualified for work at 
cultural institutions, aid organisations, international orga-
nisations and lobby groups. During your study programme 
at CBS you will have gained organisation skills, knowledge 
of multiple foreign languages, experience abroad, business 
fundamentals and awareness of sociological contexts - all 
this gives graduates an array of career possibilities in many 
different fields and sectors. What’s more, the curriculum 

also qualifies students for project coordination outside a 
company’s usual place of business. Our graduates go on to 
work at the juncture between culture and management, for 
example in human resource departments, in fundraising for 
non-profit organisations as well as marketing campaigns for 
large-scale international events. Instead of directly starting 
your professional career you can also continue with a conse-
cutive master degree course in Intercultural Management. 
CBS also offers several other master‘s programmes as well 
as MBA (Master of Business Administration) programmes.

CAREER AND FUTURE

INTRODUCTION TO  
BUSINESS OPERATIONS

BUSINESS LAW

MATHEMATICS

STATISTICS

FINANCIAL 
ACCOUNTING

THEORIES OF INTERCULTURAL 
MANAGEMENT

CASE STUDIES IN  
INTERCULTURAL MANAGEMENT

PERSONAL SKILLS 2)

BUSINESS ENGLISH

FOREIGN LANGUAGE 1)

MICROECONOMICS

HUMAN RESOURCE 
MANAGEMENT

MARKETING

COST ACCOUNTING

EUROPEAN ECONOMIC HISTORY

MARKET RESEARCH

EU LAWS AND POLITICS

PERSONAL SKILLS 2)

BUSINESS ENGLISH

FOREIGN LANGUAGE 1)

MACROECONOMICS

STRATEGIC MANAGEMENT

INTERNATIONAL
MANAGEMENT

EMPIRICAL SOCIAL 
RESEARCH

SOCIAL SCIENCE
BASICS

ECONOMIC DEVEL. 
IN EAST ASIA 

DOING BUSINESS 
IN EAST ASIA

PERSONAL SKILLS 2)

FOREIGN LANGUAGE 1)



BACHELOR OF ARTS
INTERNATIONAL TOURISM MANAGEMENT

The degree course in International Tourism Management is 
designed for students seeking a career in the tourism sector. 
The curriculum provides fundamentals in three different areas: 
business management, language and self-development, and 
tourism. The degree course gives students insight into all 
tourism-related areas and explains the relations between 
them. Students learn about businesses in the tourism branch, 
from hotels and tour operators to airlines and event agencies, 

study the various holiday preferences among travellers and 
develop an understanding for the meaning and effects of 
tourism in different countries. Students also deal with the 
newest technologies and trends that are changing the indus-
try. All classes are taught in English and combine theory and 
practice through guest lectures, excursions and projects.  A 
mandatory eight-week internship and a semester of study 
abroad complete the programme.

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES
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2nd SEMESTER1st SEMESTER 3rd SEMESTER

LECTURE LANGUAGE:  ENGLISH
DURATION:  6 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   180  
QUALIFICATION:   BACHELOR OF ARTS

AT A GLANCE
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INTERNATIONAL TOURISM MANAGEMENT

4th SEMESTER

BUSINESS PROJECT

PERSONAL SKILLS 2) 

BUSINESS ELECTIVE 1 3)

BUSINESS ELECTIVE 2 3)

EVENT AND CONGRESS  
MANAGEMENT

NEW TECHNOLOGIES  
ON TOURISM

FOREIGN LANGUAGE 1)

BACHELOR THESIS 
TUTORIAL

6th SEMESTER

PERSONAL SKILLS 2) 

BACHELOR THESIS

DESTINATION MANAGEMENT  
AND MARKETING

5th SEMESTER

SEMESTER ABROAD

Students spend their fifth  
semester abroad at one of  
our many distinguished  
partner universities (see page 
64). The CBS International  
Office helps students to find  
the right university, prepare 
their application and select  
suitable courses ahead of time.  

BUSINESS SIMULATION GAME

Depending on your prior education, you might not have direct access to the German higher education system. In this case, you can apply for 
our college Foundation Course Prep4University. For more detailed information see page 8.

Soft skills courses such as RHETORIC AND PRESENTATION, or BUSINESS AND SOCIETY help students to develop interpersonal skills. 

Electives allow students to expand their knowledge in courses like INTERNATIONAL LOGISTICS, ORGANISATIONAL BEHAVIOUR, DIVERSITY 
IN BUSINESS, DEVELOPMENT OF GLOBALISATION, BUSINESS TRAVEL or ECO- AND NATURE-BASED TOURISM.

Between the fourth and fifth semesters, students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

4)
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SOCIAL MEDIA MARKETING

TOURISM MARKETING  
AND BEHAVIOUR

SURFACE TRANSPORTATION 
MANAGEMENT

Graduates of the bachelor‘s programme International Toruism 
Management are ready to start a successfull career in the 
worldwide tourism industry. With around three million industry-
related jobs in Germany alone, and over 250-million worldwide, 
tourism provides a considerable source of economic revenue. It 
offers many different employment opportunities, and the need 
for qualified professionals is growing. Students learn to analyse 
different types of travel behaviour and find solutions that take 
into account the differing expectations between business tra-
vellers and vacationers. On this basis, students develop innova-
tive tourist products along with marketing and distribution 

strategies, all of which contribute to a company’s success. CBS 
cultivates partnerships with companies and offers students the 
chance to take part in research projects and to discuss current 
branch-related topics with experts from the business world. 
Students work on identifying trends and finding new solutions 
even before they enter the workforce. The Bachelor of Arts in 
International Tourism Management gives students rigorous pre-
paration in all fields of tourism. Alternatively graduates can 
also continue with a consecutive master‘s degree course. 
CBS also offers several different master programmes as well 
as MBA (Master of Business Administration) programmes.

CAREER AND FUTURE

PERSONAL SKILLS 2) PERSONAL SKILLS 2) PERSONAL SKILLS 2)

INTRODUCTION TO 
TOURISM TOURISM LAW AVIATION MANAGEMENT

TOURISM GEOGRAPHY TOUR OPERATIONS

FOREIGN LANGUAGE 1) FOREIGN LANGUAGE 1)

INTRODUCTION TO  
BUSINESS OPERATIONS

BUSINESS LAW

MATHEMATICS

STATISTICS

FINANCIAL 
ACCOUNTING

MICROECONOMICS MACROECONOMICS

HUMAN RESOURCE 
MANAGEMENT

STRATEGIC MANAGEMENT

MARKETING
INTERNATIONAL
MANAGEMENT

COST ACCOUNTING
EMPIRICAL SOCIAL 
RESEARCH

MARKET RESEARCH SOCIAL SCIENCE
BASICS

HOTEL BUSINESS OPERATIONS

BUSINESS ENGLISH BUSINESS ENGLISH

FOREIGN LANGUAGE 1)



BACHELOR OF ARTS
DIGITAL MEDIA MANAGEMENT

This degree course is designed for students who are interested 
in pursuing a career in the media and entertainment business 
or in the information and communication technology industry. 
This course of study combines creativity and problem-solving 
skills with solid management capabilities, foreign language and 
soft skills. The digital media teaching contents concentrate on 
the following fields: digital marketing including social media 
marketing, corporate communication, including the use of digital 

social media, media production and conception of transmedia 
campaigns and strategic online research. During the fifth  
semester students can choose to do a four-month internship 
and a media project or alternatively a two-month internship and 
a semester abroad. The bachelor degree programme, Digital 
Media Management teaches the fundamentals of business 
management, as well as the strategic use of digital technology 
in today‘s media industry. 

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES
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2nd SEMESTER1st SEMESTER 3rd SEMESTER

LECTURE LANGUAGE:  ENGLISH
DURATION:  6 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   180  
QUALIFICATION:   BACHELOR OF ARTS

AT A GLANCE
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 DIGITAL MEDIA MANAGEMENT

4th SEMESTER

BUSINESS PROJECT

PERSONAL SKILLS 2) 

BUSINESS ELECTIVE 1 3)

BUSINESS ELECTIVE 2 3)

DIGITAL MARKETING

GAME AND APP CONCEPTION

FOREIGN LANGUAGE 1)

BACHELOR THESIS 
TUTORIAL

6th SEMESTER

PERSONAL SKILLS 2) 

BACHELOR THESIS

MEDIA TRENDS

5th SEMESTER

BUSINESS SIMULATION GAME

Depending on your prior education, you might not have direct access to the German higher education system. In this case, you can apply for 
our college Foundation Course Prep4University. For more detailed information see page 8.

Soft skills courses such as RHETORIC AND PRESENTATION, or BUSINESS AND SOCIETY help students to develop interpersonal skills. 

Electives allow students to expand their knowledge in courses like GLOBAL SUPPLY CHAIN MANAGEMENT or ENTREPRENEURSHIP.

Between the fourth and fifth semesters, students can eihter undertake an eight-week internship and then spent their fifth semester abroad or 
alternatively, complete an internship of at least four months and work on a special media project. 

1)

2)

3)

4)
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MEDIA LAW

MEDIA CALCULATION  
AND FINANCE

OR

OPTION A

OPTION B

INTERNSHIP 4)  (at least 2 months)
AND SEMESTER ABROAD

Students spend the fifth se-

mester at one of CBS’s partner 
universities (see page 64). CBS 
International Office helps stu-
dents find a school, apply and  
select courses. 

INTERNSHIP 4)  (at least 4 months) 
AND MEDIA PROJECT

Students work together with 
mentors at CBS or from the busi-
ness world as they pursue their 
own media project. The project 
must differ thematically from the 
bachelor‘s thesis.  

DIGITAL MANAGEMENT

The CBS bachelor‘s degree in Digital Media Management 
qualifies graduates for any job incorporating business 
management tasks. You can draw up balance sheets and 
analyse them, have the analytic ability to interpret year-
end reports and to propose recommended action. Students 
enrolled in Digital Media Management receive systematic 
training for a career in the following branches of media ma-
nagement: Digital Marketing, Social Media Marketing, Social 
Media Monitoring, Corporate Communication with focus on 
digital social media, Media Production and Implementation, 
Strategic Online Research and Management as well as  

Conception of Transmedia Campaigns. However, CBS gradu-
ates are also able and qualified to fill management positions 
in other industry sectors besides the media industry. This 
way, careers in areas as sales, marketing and programme 
management or consulting are also possible. The study 
course also supports new media start-ups in cooperation 
with the Cologne Business School professorship for entre-
preneurship and the Hochschulgründernetz (Cologne univer-
sity founders’ network). Instead of directly starting a career, 
graduates can also continue with a consecutive master 
degree programme.

CAREER AND FUTURE

SOCIAL MEDIA 
MONITORING

MACROECONOMICS

STRATEGIC MANAGEMENT

INTERNATIONAL
MANAGEMENT

EMPIRICAL SOCIAL 
RESEARCH

SOCIAL SCIENCE
BASICS

TRANSMEDIA  
MANAGEMENT

PERSONAL SKILLS 2)

FOREIGN LANGUAGE 1)

SOCIAL MEDIA MARKETING

CORPORATE  
COMMUNICATIONS

MICROECONOMICS

HUMAN RESOURCE
MANAGEMENT

MARKETING

COST ACCOUNTING

MARKET RESEARCH

PERSONAL SKILLS 2)

BUSINESS ENGLISH

FOREIGN LANGUAGE 1)

INTRODUCTION TO 
MEDIA MANAGEMENT

MEDIA PRODUCTION

INTRODUCTION TO
BUSINESS OPERATIONS

BUSINESS LAW

MATHEMATICS

STATISTICS

FINANCIAL 
ACCOUNTING

PERSONAL SKILLS 2)

BUSINESS ENGLISH

FOREIGN LANGUAGE 1)



BACHELOR OF ARTS 
BUSINESS PSYCHOLOGY

We particularly recommend studying Business Psychology 
to people who wish to work in an international company which 
also aimes to achieve its economic targets under psychologi-
cal aspects. Business psychologists are appointed in a wide  
range of company divisions. The selection and development  
of personnel, marketing, coaching and communication belong 
to the classic areas where companies nowadays obtain psy-
chological expertise. This CBS degree course joins the  

communication of business and economics with lectures 
from the field of psychology, placing emphasis on company 
divisions where business psychologists work. Cologne Busi-
ness School prepares you for international success  
with a study programme completely taught in English. 
Both a compulsory semester abroad at one of our many 
partner universities as well as a mandatory internship are 
also part of the degree programme.

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

LECTURE LANGUAGE:  ENGLISH
DURATION:  6 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   180  
QUALIFICATION:   BACHELOR OF ARTS

AT A GLANCE
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2nd SEMESTER1st SEMESTER 3rd SEMESTER
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BUSINESS PSYCHOLOGY

4th SEMESTER

BUSINESS PROJECT

PERSONAL SKILLS 2) 

BUSINESS ELECTIVE 1 3)

BUSINESS ELECTIVE 2 3)

INTERNATIONAL MARKETING

CONSUMER PSYCHOLOGY

FOREIGN LANGUAGE 1)

BACHELOR THESIS 
TUTORIAL

6th SEMESTER

PERSONAL SKILLS 2) 

BACHELOR THESIS

APPLIED BUSINESS PSYCHOLOGY

5th SEMESTER

SEMESTER ABROAD

Students spend their fifth  
semester abroad at one of  
our many distinguished  
partner universities (see page 
64). The CBS International  
Office helps students to find  
the right university, prepare 
their application and select  
suitable courses ahead of time.  

BUSINESS SIMULATION GAME

Depending on your prior education, you might not have direct access to the German higher education system. In this case, you can apply for 
our college Foundation Course Prep4University. For more detailed information see page 8.

Soft skills courses such as RHETORIC AND PRESENTATION, or BUSINESS AND SOCIETY help students to develop interpersonal skills. 

Electives allow students to expand their knowledge in courses like  INTERNATIONAL MARKETING, GLOBAL SUPPLY CHAIN MANAGEMENT, 
ENTREPRENEURSHIP, ORGANISATIONAL BEHAVIOUR or CORPORATE SOCIAL RESPONSIBILITY (CSR).

Between the fourth and fifth semesters, students must complete an internship of eight weeks or more in Germany or abroad. 
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MEDIA PSYCHOLOGY

INTERNATIONAL HUMAN  
RESOURCE MANAGEMENT

NEW TRENDS IN  
BUSINESS PSYCHOLOGY

Studying at Cologne Business School enables you to acquire 
the internationally recognised Bachelor of Arts university 
degree. A business degree that qualifies you to apply for any 
job with tasks incorporating management and business ma-
nagement. You can draw up and analyse balance sheets, have 
the analytic ability to interpret year-end reports and propose 
recommended actions. Students of the CBS bachelor‘s pro-
gramme in Business Psychology are systematically trained 
for the occupational areas of Marketing, Corporate Commu-
nications, Market Research, Human Resource Management, 
Consulting and Company Consultancy, Training and 

Coaching, Media Research, Advertising and Work Design as 
well as Work Organisation. The sectors looking for Business 
Psychologists are extremely diverse. These include human 
resource departments within companies and employ-
ment agencies as well as marketing departments, adverti-
sing agencies, consultancies, media companies, market 
research, opinion and trend research companies and many 
more. Instead of directly starting a career, graduates can 
also continue with a master degree programme at the  
Cologne Business School.

CAREER AND FUTURE

MACROECONOMICS

STRATEGIC MANAGEMENT

INTERNATIONAL
MANAGEMENT

EMPIRICAL SOCIAL 
RESEARCH

SOCIAL SCIENCE
BASICS

SOCIAL PSYCHOLOGY AND THE 
WORKPLACE

ORGANISATIONAL PSYCHOLOGY

PERSONAL SKILLS 2)

FOREIGN LANGUAGE 1)

PERSONALITY  
PSYCHOLOGY

MICROECONOMICS

HUMAN RESOURCE 
MANAGEMENT

MARKETING

COST ACCOUNTING

MARKET RESEARCH

COMMUNICATION AND MGMT. 
COMPETENCE

PERSONAL SKILLS 2)

FOREIGN LANGUAGE 1)

BUSINESS ENGLISH

INTRODUCTION TO 
BUSINESS PSYCHOLOGY

INTRODUCTION TO
BUSINESS OPERATIONS

BUSINESS LAW

MATHEMATICS

STATISTICS

FINANCIAL 
ACCOUNTING

GENERAL PSYCH. AND RESEARCH 
METHODS

PERSONAL SKILLS 2)

FOREIGN LANGUAGE 1)

BUSINESS ENGLISH



BACHELOR OF ARTS 
WIRTSCHAFTSPSYCHOLOGIE
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WIRTSCHAFTSPSYCHOLOGIE / GENERAL MANAGEMENT

BACHELOR OF ARTS 
GENERAL MANAGEMENT

LECTURE LANGUAGE:  GERMAN
DURATION:  6 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (OCTOBER)
ECTS:   180  
QUALIFICATION:   BACHELOR OF ARTS

AT A GLANCE

Today, more and more companies know that they can increase 
their success by incorporating insights from psychology. The 
broad field of business psychology draws on psychological  
research to find solutions for economic tasks and challenges. 
The degree programme combines business, economics, strate-
gic management, and psychology. It also includes relevand 
practical fields – market and consumer research, media and 
advertising psychology, labour and organizational psychology  

as well as human resource management. Graduates will be able 
to find answers to business-related questions by using psycholo-
gical models and concepts. A hallmark of the programme are 
the practical components, which ensure that the curriculum 
prepares students for the demands of the job market. The pro-
gramme includes regular guest lectures, projects on practical 
subjects, specific case studies and excursions. The lecture lan-
guage is German.

Students of the CBS Bachelor‘s degree in Business Psycho-
logy are systematically trained for the occupational areas of 
Marketing, Corporate Communications, Market Research, 
Human Resource Management, Consulting and Company  

Consultancy, Training and Coaching, Media Research, Adver-
tising and Work Design as well as Work Organisation. The 
sectors looking for Business Psychologist are extremely 
diverse nowadays.

CAREER AND FUTURE

The Bachelor of Arts in General Management provides students 
with a glimpse into all areas of economic life for companies, 
banks, associations and state institutions. This degree program-
me provides students with knowledge and skills in fields such 
as business development, marketing, accounting and public 
relations. Students acquire a command of corporate manage-
ment instruments and learn state-of-the-art communication 
skills, solid presentation and negotiation abilities and person-
nel management. The kind of professional training, practical 

experience and conceptual skills provided by this degree course 
are sought after by companies and institutions in every sector. In 
particular, students gain knowledge of how to start up their own 
company strategically and practically – from writing a business 
plan and carrying out market analysis to bank loan negotiations. 
This degree course trains students to be economic experts in 
multiple fields. With the skills they acquire, graduates can view 
companies from a holistic perspective and are qualified for all 
management positions.

LECTURE LANGUAGE:  GERMAN
DURATION:  6 SEMESTERS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (OCOTBER)
ECTS:   180  
QUALIFICATION:   BACHELOR OF ARTS

AT A GLANCE

A degree in General Management opens the door to a diverse 
array of career options in the private sector. It gives students 
comprehensive skills and an understanding for the correla-
tions between different corporate divisions. Gaduates of this 
degree course work in various positions in management of 
company divisions, entrepreneurial ventures, consulting,  

project coordination, or take over the helm of affairs. Stu-
dents are encouraged to see the big picture and to find out 
how different, seemingly unrelated areas are connected. This 
qualifies students to apply for supervisory positions in various 
fields – general managers, HR officers, marketing directors or 
development division directors, to name just a few.

CAREER AND FUTURE



MASTER OF ARTS
INTERNATIONAL BUSINESS (IB)

The objective of the Master of Arts degree course in Inter-
national Business is to create increased understanding of 
management processes in internationally orientated business 
surroundings. This degree course gives you the competences 
to assume leading positions in middle and higher management. 
In addition to deeper expert business knowledge, you attain 
management levels understanding in subjects such as Corpo-
rate Governance or International Economics. This degree 

course takes into account such circumstances as the increas-
ing interweaving of the world economy due to globalisation and 
the emphasis placed on export within the German economy. 
You study economic topics within an international context and 
penetrate and process the problems academically by means of 
innovative case studies and course work. You also have the op-
portunity to deepen your knowledge in a business project and a 
business simulation game. 

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

CUSTOMER RELATIONSHIP MANAGEMENT

SERVICE MARKETING

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

CORPORATE DEVELOPMENT  
AND ORGANIZATIONAL DESIGN

FUTURE DEVELOPMENT  
OF HRM AND LEADERSHIP

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

BUSINESS ELECTIVE 2)

INTERDISCIPLINARY ELECTIVE 2)

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

FOREIGN LANGUAGE 

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:   WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE
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INTERNATIONAL BUSINESS

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

BUSINESS ELECTIVE 2) 

INTERDISCIPLINARY ELECTIVE 2)

BUSINESS SIMULATION GAME

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

GLOBAL FINANCE MANAGEMENT

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

VALUE BASED MANAGEMENT

SUSTAINABLE SUPPLY  
CHAIN MANAGEMENT

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS 

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS  (TOEFL INTERNETBASED 

92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

The Master programme in International Business imparts 
the know-how required for successful management work in 
internationally active companies. As trained managers, the 
graduates are capable of working both in development positions 
in different departments or staff units and developing strategic 
decisions, communicating and implementing them. They can 
also work at international companies, international institutes 
and organisations which offer interesting career perspectives. 
Furthermore, the Master of Arts degree provides the prere-
quisites for commencing an academic career, giving you the 
qualification required for a doctorate degree.

Soft skills courses help students to develop their personal, leadership and project-management skills. 

BUSINESS and INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students 
can select between a variety of economic and interdisciplinary courses such as PRICING, BUSINESS STRATEGY, ENTREPRENEURSHIP,  
INTERNATIONAL LAW or INTERNATIONAL ORGANIZATIONAL BEHAVIOUR. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

FOREIGN LANGUAGE 



MASTER OF ARTS
IB – ENTREPRENEURSHIP

The aim of the programme is to teach you the foundations for 
founding a company: How does someone go about finding ideas 
and market opportunities? You will learn how a business idea 
becomes a concept and what legal and financial challenges you 
will face. You will deal with types of financing, such as start-up-
loans  or crowd funding, while also developing growth strate-
gies and financial plans for expansion. Online and mobile have 
a great influence on business models and many start-ups first 
received publicity through social media. The digital network 

economy is therefore part of your studies as well. Furthermore, 
you will also be dealing with concepts of social entrepreneur-
ship, analysing case studies and participating in seminars on 
sustainability and non-profit start-ups. 
CBS is a member of the university founder network cologne 
(hgnc). This enables you to participate in numerous start-up 
seminars and workshops, you can develop business concepts 
in individual consultations, create a business plan and get 
acquainted with financing opportunities. 

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

THE ENTREPRENEUR

START UP MANAGEMENT & 
BUSINESS MODELING

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

DIGITAL NETWORK ECONOMY

FINANCE & GROWTH

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

BUSINESS ELECTIVE 2)

INTERDISCIPLINARY ELECTIVE 2)

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

FOREIGN LANGUAGE 

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:   WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE
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IB – ENTREPRENEUSHIP

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

BUSINESS ELECTIVE 2) 

INTERDISCIPLINARY ELECTIVE 2)

BUSINESS SIMULATION GAME

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

SOCIAL ENTREPRENEURSHIP IN AN 
INTERNATIONAL CONTEXT 

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

VALUE BASED MANAGEMENT

SUSTAINABLE SUPPLY  
CHAIN MANAGEMENT

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS 

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS  (TOEFL INTERNETBASED 

92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

The Master programme in Entrepreneurship gives you the 
knowledge and skills you need to successfully develop your own 
business ideas and think and act like a real entrepreneur. Some 
CBS alumni have already successfully established their own 
companies. 
But existing start-ups  or modern companies can be interesting 
as well, as they are looking for employees with entrepreneurial 
spirit. World-class conglomerates are experiencing massive 
pressure from fast, intelligent start-ups and form their own 
departments, which think and act like start-ups. Such interes-
ting companies, by the way, are exactly those which present 
themselves at CBS‘s career events. 

Soft skills courses help students to develop their personal, leadership and project-management skills. 

BUSINESS and INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students 
can select between a variety of economic and interdisciplinary courses such as PRICING, BUSINESS STRATEGY, ENTREPRENEURSHIP,  
INTERNATIONAL LAW or INTERNATIONAL ORGANIZATIONAL BEHAVIOUR. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

FOREIGN LANGUAGE 



MASTER OF ARTS
IB – FINANCIAL MANAGEMENT

The master degree programme in International Business 
with the focus on Financial Management is concerned with all 
aspects of the international financial sector. The emphasis lies 
on the application of relevant developments from the current 
international practice. Students will develop a deep under-
standing of the challenges of the international financial sector 
as they deal with with the nuances of foreign exchange, parities, 
impacts of trade restrictions, international debt and 

equity markets. Much more, students will also learn to use a 
wide range of financial modeling techniques to analyse data, 
conduct research and forecast variables. Addtionally, you will 
deal with mergers, acquisitions and restructuring and develop 
the necessary skills for valuing mergers and acquisitions, 
intricacies of restructuring and valuations therein. The study 
programme also includes a business project as well as  a com-
prehensive business simulation game.

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:   WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

GLOBAL FINANCE

INTERNATIONAL INVESTMENT

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

EMPIRICAL FINANCE 

RISK MANAGEMENT

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

BUSINESS ELECTIVE 2)

INTERDISCIPLINARY ELECTIVE 2)

FOREIGN LANGUAGE 

FOREIGN LANGUAGE 
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IB – FINANCIAL MANAGEMENT

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS  

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS (TOEFL INTERNET- 

BASED 92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

The study track IB – Financial Management is a perfect choice for 
students who want to start a career in the financial world, as well 
as pursue middle and top management positions. During their 
studies, students will acquire an analytical, interpersonal and pro-
ject management skills set, which enables a fast entry into many 
attractive career paths – in small and medium sized organisations 
as well as multinational enterprises, investment banks, boutique 
financial consultants etc. Through emphasis on academic approa-
ches to problem solving and evidence-based argumentation, gra-
duates will be prepared for a career in industry as well as further 
development in academia such as a doctoral degree.

Soft skills courses help students to develop their personal, leadership and project-management skills. 

BUSINESS and INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students 
can select between a variety of economic and interdisciplinary courses such as PRICING, BUSINESS STRATEGY, ENTREPRENEURSHIP,  
INTERNATIONAL LAW or INTERNATIONAL ORGANIZATIONAL BEHAVIOUR. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

BUSINESS ELECTIVE 2) 

INTERDISCIPLINARY ELECTIVE 2)

BUSINESS SIMULATION GAME

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

MERGERS, ACQUISITIONS AND RESTRUCTURING

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

VALUE BASED MANAGEMENT

SUSTAINABLE SUPPLY  
CHAIN MANAGEMENT



MASTER OF ARTS
IB – HUMAN RESOURCE MANAGEMENT & LEADERSHIP

It is the aim of the master degree course in International Busi-
ness with a special focus on Human Resource Management & 
Leadership to help students develop an understanding of the 
strategic management of human resources. Employees are a 
relevant factor for the success or failure of a company. They are 
a strategic factor for success and the most important asset of a 
company. These facts show why human resource management 
has become an important subject in economic sciences 

all over the world. During your studies, you will learn how to 
build and develop strategic international and sustainable hu-
man resource management. Also you will learn to evaluate 
the impacts of personnel decisions on a company’s success. It 
is the aim of this programme to develop in you a deep under-
standing for international business procedures. In all seminars 
and courses, management processes are always taught in an 
international context. 

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:   WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE
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IB – HRM & LEADERSHIP

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS 

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS  (TOEFL INTERNET- 

BASED 92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

Graduates with expert knowledge in management, human re-
source management and corporate leadership are sought after 
by all companies, regardless of their size or sector. Accordingly, 
the range of possible career prospects is extremely versatile. 
The skills and knowledge you have gained during your studies 
at CBS generally prepare you for management positions. As a 
graduate of this programme, you are able to make and carry out 
strategic and sustainable decisions. 
Furthermore, the Master of Arts degree provides the prerequisi-
tes for commencing an academic career, giving you the qualifi-
cation required for a doctorate degree.

Soft skills courses help students to develop their personal, leadership and project-management skills. 

BUSINESS and INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students 
can select between a variety of economic and interdisciplinary courses such as PRICING, BUSINESS STRATEGY, ENTREPRENEURSHIP,  
INTERNATIONAL LAW or INTERNATIONAL ORGANIZATIONAL BEHAVIOUR. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

GLOBALIZATION AND INTERCULTURAL  
HUMAN RESOURCE MANAGEMENT

INTERNAITONAL STAKEHOLDER MANAGEMENT  
AND EMPLOYMENT RELATION

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

STRATEGIC HUMAN RESOURCE MANAGEMENT

CORPORATE DEVELOPMENT  
AND ORGANIZATIONAL BEHAVIOUR

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

BUSINESS ELECTIVE 2)

INTERDISCIPLINARY ELECTIVE 2)

FOREIGN LANGUAGE 

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

BUSINESS ELECTIVE 2) 

INTERDISCIPLINARY ELECTIVE 2)

BUSINESS SIMULATION GAME

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

POWER AND INEQUALITY IN  
ORGANIZATIONS AND INSTITUTIONS

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

VALUE BASED MANAGEMENT

SUSTAINABLE SUPPLY  
CHAIN MANAGEMENT

FOREIGN LANGUAGE 



MASTER OF ARTS
IB – MARKETING MANAGEMENT

The master degree programme in International Business 
with a special focus on Marketing Management is built on the 
economic knowledge students have acquired in their prior aca-
demic studies. They will broaden this knowledge and develop 
an expertise in the field of marketing management. Students 
will learn the basic approaches in international marketing and 
get to know different marketing fields. They will learn how to 
use marketing instruments in a successful and efficient way. 

By means of existing branding models and concepts, students 
will be taught how a brand is designed and how this brand is 
made successful. During the courses and seminars, students 
discuss international market innovations. In order to be able to 
reach and to keep a competitive advantage, companies have to 
recognise and detect trends. Students will develop competenc-
es in innovation planning, implementation and control while 
also keeping in mind relevant legal aspects. 

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:   WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE
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IB – MARKETING MANAGEMENT

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS 

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS  (TOEFL INTERNET-BASED 

92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

During the course of your studies you will gain the know-how 
for a successful career in international marketing. Graduates 
are able to make strategic decisions, and to communicate and 
carry out these decisions. They can work in middle and senior 
management, in business development or strategic manage-
ment positions. Marketing managers are sought-after all over 
the world as they ensure high sales figures and brand recogniti-
on. They are able to analyse target groups and competitors and 
are experts in product design and pricing. A master’s degree in 
International Business with the specialisation Marketing Ma-
nagement lays the tracks for a successful international career. 

Soft skills courses help students to develop their personal, leadership and project-management skills. 

Business and Interdisciplinary Electives allow students to expand their knowledge and give their studies a personal profile. Students can 
select between a variety of economic and interdisciplinary courses such as PRICING, BUSINESS STRATEGY, ENTREPRENEURSHIP,  
INTERNATIONAL LAW or INTERNATIONAL ORGANIZATIONAL BEHAVIOUR. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

MARKETING STRATEGIES

BRANDING

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

PRICING

SALES

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

BUSINESS ELECTIVE 2)

INTERDISCIPLINARY ELECTIVE 2)

FOREIGN LANGUAGE 

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

BUSINESS ELECTIVE 2) 

INTERDISCIPLINARY ELECTIVE 2)

BUSINESS SIMULATION GAME

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

MARKET INNOVATION

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

VALUE BASED MANAGEMENT

SUSTAINABLE SUPPLY  
CHAIN MANAGEMENT

FOREIGN LANGUAGE 



MASTER OF ARTS
IB – STRATEGIC MANAGEMENT & CONSULTING

The master degree programme, IB – Strategic Management & 
Consulting is designed for students seeking an international 
career in consulting or strategic management positions. To 
be successful today, companies candidates need to be able to 
adapt their strategy to changing circumstances. Globalisation 
and technological change impose new challenges on them. 
That is why experts in the field of strategic management and 
consulting have become indispensable. The goal of this study 

track is to build solid pillars for your career with courses 
that give you an insight into strategic management processes. 
You will develop a deep understanding of the management 
consulting industry. Professors with several years of work 
experience provide you with a toolkit, a universal set of analyti-
cal, problem solving and decision-making approaches every 
consultant needs.Throughout your studies, you will be encour-
aged to apply these tools to solve complex strategic problems. 

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE
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IB  – STRATEGIC MANAGEMENT & CONSULTING

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS  

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS  (TOEFL INTERNET- 

BASED 92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

The study track International Business - Strategic Management 
and Consulting is the right choice for students who want to 
work in the area of consulting, or in middle or top management 
positions. The theoretical knowledge students gain, combined 
with an analytical, interpersonal and project management skill-
set, will enable them a fast entry into various career paths – in 
small and medium sized organisations as well as multinational 
enterprises. Through emphasis on academic approaches to 
problem solving and evidence-based argumentation, students 
are prepared for a professional career in industry, as well as for 
further development in academia such as a doctoral degree.

Soft skills courses help students to develop their personal, leadership and project-management skills. 

BUSINESS and INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students 
can select between a variety of economic and interdisciplinary courses such as PRICING, BUSINESS STRATEGY, ENTREPRENEURSHIP,  
INTERNATIONAL LAW or INTERNATIONAL ORGANIZATIONAL BEHAVIOUR. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

FUNDAMENTALS OF CONSULTING

INTERNATIONAL COMPETITIVE STRATEGY

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

CORPORATE STRATEGY & RENEWAL

MERGERS, ACQUISITIONS AND RESTRUCTURING

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

BUSINESS ELECTIVE 2)

INTERDISCIPLINARY ELECTIVE 2)

FOREIGN LANGUAGE 

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

BUSINESS ELECTIVE 2) 

INTERDISCIPLINARY ELECTIVE 2)

BUSINESS SIMULATION GAME

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

ORGANIZATIONAL DESIGN AND DEVELOPMENT

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

VALUE BASED MANAGEMENT

SUSTAINABLE SUPPLY  
CHAIN MANAGEMENT

FOREIGN LANGUAGE 



MASTER OF ARTS
INTERCULTURAL MANAGEMENT

The Intercultural Management master degree course prepares 
you for business areas where intercultural and social com-
petences play an important role. These areas of work can be 
found on the one hand in all business enterprises which work 
in international contexts and on the other hand in companies 
and institutions which occupy themselves with culture in 
the broadest sense and require employees to think and act 
in business terms in addition to their cultural training. We 

train you to develop solution approaches for those problems 
in business which also have cultural, societal or political 
causes. These areas are augmented with courses in which 
intercultural competence, dealing with cultural diversity, 
management of changes and innovation are imparted. This 
course of study leaves you with a specific combination of 
economic and cultural competences, which makes you an  
interesting applicant for all range of global companies.

GENERAL BUSINESS TEACHING UNITS ELECTIVE AREA

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE
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INTERCULTURAL MANAGEMENT

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS 

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS (TOEFL INTERNET- 

BASED 92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

Graduates of the master programme Intercultural Management 
have the opportunity to choose from a wide range of career 
opportunities, thanks to the interdisciplinary structure of the 
programme. On the one hand, you can take the classical career 
path and assume a leading role in a business enterprise. On the 
other hand, you could also work in an international organisation 
or cultural administration. As a graduate of this programme you 
are well prepared for such areas as Human Resources, Interna-
tional Cooperation, Culture Management, Intercultural Com-
munication, International Project Management and Company 
Consultancy. The Master of Arts degree also qualifies you for a 
doctorate-degree study.

Soft skills courses help students to develop their personal, leadership and project-management skills. 

INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students can select  
between a variety of interdisciplinary courses such as BUSINESS STRATEGY, ENTREPRENEURSHIP, LEADERSHIP, DOING BUSINESS  
IN CHINA,CORPORATE COMMUNICATION or VIDEO MARKETING. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

INTERCULTURAL COMMUNICATION

INTERNATIONAL ORGANIZATIONAL BEHAVIOUR

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

INTERCULTURAL HRM

APPLIED DIVERSITY MANAGEMENT

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

ORGANIZATIONAL CULTURE

INTERDISCIPLINARY ELECTIVE 2)

FOREIGN LANGUAGE 

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

INTERCULTURAL ASPECTS OF  
ETHICS IN BUSINESS 

INTERDISCIPLINARY ELECTIVE 2)

WORKSHOP INTERCULTURAL MANAGEMENT

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

COUNTRIES AND CASE STUDIES  
IN INTERCULTURAL MANAGEMENT

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

INTERCULTURAL MARKETING

CREATIVE THINKING

FOREIGN LANGUAGE 



MASTER OF ARTS
INTERNATIONAL TOURISM MANAGEMENT

The Tourism Programme combines tourism-specific courses 
with aspects of business management and sociology. It also 
takes a variety of approaches in teaching students about 
intercultural aspects – the interactions between cultures 
that tourism operations and travellers alike must constantly 
navigate. All in all, superb preparation for a successful 
career in the tourism sector. The International Tourism 
Management curriculum is taught entirely in English and 

requires that students learn an additional foreign language. 
This is why the programme’s graduates find jobs all over 
the world. The course comprises 120 ECTS credits and is 
designed to be completed within four semesters, with the 
final semester devoted exclusively to the master’s thesis. In 
addition to excellent career prospects in a growing market, 
students have the option of pursuing an academic career 
and study for a doctorate after graduation. 

GENERAL BUSINESS TEACHING UNITS

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

ELECTIVE AREA

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE
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INTERNATIONAL TOURISM MANAGEMENT

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS 

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS (TOEFL INTERNET-BASED 

92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

In Germany alone, some three million people work in tourism, 
worldwide more than 200 million. This is because growing 
wealth also increases the volume of tourists. According to the 
World Tourism Organisation, there are more than one billion 
international arrivals in the tourism sector each year. More 
and more frequently we must question how its negative effects 
can be reduced and travel therefore be made more sustainable. 
These dynamic surroundings offer numerous job opportuni-
ties for graduates of this degree course. Whether in the hotel 
industry, aviation industry, tour operators or marketing agencies 
for tourist destinations - in the future, specific knowledge will be 
required everywhere.

Soft skills courses help students to develop their personal, leadership and project-management skills. 

INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students can select  
between a variety of interdisciplinary courses such as BUSINESS STRATEGY, ENTREPRENEURSHIP, LEADERSHIP, DOING BUSINESS  
IN CHINA,CORPORATE COMMUNICATION or VIDEO MARKETING. 

Between the second and third semester, students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

FUNDAMENTALS OF TOURISM

DESTINATION MANAGEMENT  
& TOURISM GEOGRAPHY

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

TOURISM DEVELOPMENT

TOURISM ETHICS

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

SUSTAINABLE TOURISM

INTERDISCIPLINARY ELECTIVE 2)

FOREIGN LANGUAGE 

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

TOURISM TRENDS & ISSUES 

INTERDISCIPLINARY ELECTIVE 2)

EVENT & HOSPITALITY MANAGEMENT

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

TOURISM RESEARCH SEMINAR

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

BIG DATA AND CLOUD MANAGEMENT

OMNI-CHANNEL COMMERCE

FOREIGN LANGUAGE 



MASTER OF ARTS
DIGITAL MARKETING

The worldwide phenomenon of the digitalisation of our society 
changes the way of interaction and therefore also the require-
ments for corporate communication and marketing strate-
gies. In order to be able to keep a competitive position in the 
long run, companies need to develop and implement digital 
marketing strategies. The english taught Master programme 
Digital Marketing combines a well-grounded management 
education with the newest findings for the optimisation of 

digital communication and marketing strategies for compa-
nies. The lectures focus on the following topics: Development 
of Digital Marketing Strategies, the Construction of a Digital 
Ecosystem for all Communication Channels, the Develop-
ment of Transmedia Marketing Campaigns, Digital Marketing 
Techniques and Instruments,  Media Planning and Corporate 
Communication and Customer Relationship Management 
with Digital Social Media.

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE

GENERAL BUSINESS TEACHING UNITS

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

ELECTIVE AREA
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DIGITAL MARKETING

Soft skills courses help students to develop their personal, leadership and project-management skills. 

INTERDISCIPLINARY ELECTIVES allow students to expand their knowledge and give their studies a personal profile. Students can select 
between a variety of interdisciplinary courses such as VISUAL AESTHETICS IN MARKETING, VIDEO MARKETING, INTERNATIONAL COMPETI-
TIVENESS, INTERNATIONAL LAW, DOING BUSINESS IN CHINA, DOING BUSINESS IN INDIA, DOING BUSINESS IN LATIN AMERICA. 

Between the second and third semester students must complete an internship of eight weeks or more in Germany or abroad. 

1)

2)

3)

ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - BUSINESS 

RELATED - FROM A STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS (TOEFL INTERNET- 

BASED 92 POINTS // IELTS MIN BAND 6.5)

CAREER AND FUTURE

The degree programme Digital Marketing prepares students 
for leading positions in middle and senior management. 
Graduates can apply to positions such as Digital Marketing 
Manager/ Digital Manager, Digital Communication Manager, 
internal and external corporate communication with digital 
social media, Online Content (Creation) Manager und Media 
Planner, compilation of content for different (digital) platforms 
and media planning. Business start-ups related to the pro-
gramme are also supported by the Media Management Faculty 
in cooperation with the CBS entrepreneurship chair and the 
Hochschulgründernetz Cologne.

2nd SEMESTER1st SEMESTER

STRATEGIC ANALYSIS AND MANAGEMENT

INNOVATION AND CHANGE MANAGEMENT

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE GOVERNANCE

DIGITAL STRATEGY DEVELOPMENT

DIGITAL STORYTELLING

BUSINESS ENGLISH

ADVANCED INTERCULTURAL  
TEAM- AND SELF-MANAGEMENT 1) 

BUSINESS ECONOMICS

EMPIRICAL RESEARCH METHODS

INTERNATIONAL ECONOMICS

MANAGERIAL ACCOUNTING

ADVANCED DIGITAL MARKETING

ONLINE AND SOCIAL MEDIA MANAGEMENT

BUSINESS PROJECT

INTERNATIONAL PROJECT MANAGEMENT 1) 

DIGITAL CONTENT CREATION

INTERDISCIPLINARY ELECTIVE 2)

FOREIGN LANGUAGE 

4th SEMESTER

MASTER THESIS

 
The fourth semester is reserved for writing  
your master‘s thesis. You also have the possibility  
to spend a semester abroad at one of our many  
distinguished partner universities and write your  
thesis there. Alternatively, you can also write your 
master‘s thesis in cooperation with a company.

3rd SEMESTER

SOCIAL MEDIA MONITORING 

INTERDISCIPLINARY ELECTIVE 2)

BUSINESS SIMULATION GAME

MASTER‘S THESIS TUTORIAL

FOREIGN LANGUAGE

MEDIA PLANNING

SKILLS ELECTIVE 1) 

INTERNSHIP 3) (MIN. 8 WEEKS)

BIG DATA AND CLOUD MANAGEMENT

OMNI-CHANNEL COMMERCE

FOREIGN LANGUAGE 



MASTER OF ARTS 
GENERAL MANAGEMENT (GM)
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GENERAL MANAGEMENT / GM FÜR NICHT-ÖKONOMEN / WIRTSCHAFTSPSYCHOLOGIE

MASTER OF ARTS
GM FÜR NICHT-ÖKONOMEN

LECTURE LANGUAGE:  GERMAN
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:   WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE

The CBS master programme General Management prepares 
you for the challenges of international markets. In addition to 
expert competencies and management abilities, managers in 
multinational companies require knowledge of the regulatory 
and cultural idiosyncrasies of the respective markets. This is 
not only true for addressing the customer, but also for dealing 
with suppliers and state institutions. This  degree course ser-
ves to deepen knowledge acquired during 

your first course of study in the theoretical and research-based 
area. In three semesters plus Master‘s thesis, both the design 
of the operational basic functions of procurement, production 
and sales in international surroundings, methodical knowledge 
and intercultural aspects are taught. Soft skills such as team 
management and self-management as well as creative thin-
king support the further formation of capabilities and skills for 
successful managemen at multinational companies. 

The combination of teaching units offered in the General  
Management Master of Arts degree course qualifies students 
for a career start in Germany or also abroad. Graduates 
are able to deal with complex problems within international 

surroundings following initial training for concrete task areas. 
The programme serves to train future managers in multinatio-
nal companies, in internationally oriented small and medium-
sized companies as well as for corporate consultancy. 

CAREER AND FUTURE

The master degree programme General Management für 
Nicht-Ökonomen is designed for graduates of non-economic 
studies seeking a solid management education. During the 
preparatory semester students will learn the necessary basics 
of economic sciences such as micro-and macroeconomics, 
human resource management, commercial law or marketing. 
This programme is especially designed to fit the needs of non-
economist without prior knowledge of business administration. 

The programme offers you an extensive education in econo-
mic studies. It concentrates on the challenges of international 
markets and you will get to know important regional, cultural 
and historical aspects that impact the behaviour of internati-
onal companies. To give your studies a more personal touch 
and to lay the tracks for your career you have the opportunity to 
specialize in Marketingmanagement, Management Consulting 
or  Wirtschaftspsychologie.

LECTURE LANGUAGE:  GERMAN
DURATION:  PREPARATORY SEMESTER +  
  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES: SUMMER SEMESTER (END OF JANUARY)
ECTS:  120 
QUALIFICATION:  MASTER OF ARTS

AT A GLANCE

A degree in the CBS master programme General Management 
für Nicht-Ökonomen qualifies students for a career start in 
Germany or abroad. This programme’s objective is to equip 
graduates with the necessary capabilities required to be able to 
deal with complex problems within international surroundings, 
of course following initial training for concrete task areas. The 

CBS master programme serves to train future managers in 
multinational companies, in internationally orientated small and 
medium-sized companies as well as for international  
management consulting. Graduates of this Master of Arts 
degree course could also pursue an academic career as they 
are also eligible for a PhD.  

CAREER AND FUTURE

MASTER OF ARTS 
WIRTSCHAFTSPSYCHOLOGIE

LECTURE LANGUAGE:  GERMAN
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:   FULL-TIME

START OF LECTURES:   WINTER SEMESTER (END OF AUGUST)
ECTS:   120 
QUALIFICATION:   MASTER OF ARTS

AT A GLANCE

The combination of business know-how and expert psychologi-
cal knowledge is more and more important in todays economy. 
The CBS master programme Wirtschaftspsychologie prepares 
you for these challenges. This CBS degree course combines  
business and economics with lectures from the field of 
psychology, placing an emphasis on company divisions where 
business psychologists work. You will have courses in market 

research, commercial and sale psychology, organisational 
psychology, human resource management or the new but 
very significant field of user experience. 
The master degree course helps you to further expand the 
knowledge you have gained in your prior studies. Integrated 
case studies and business projects will give you the chance 
to combine theory and practice.

Graduates of the master programme Wirtschaftspsychologie 
have the opportunity to choose from many different career op-
portunities as business psychologists are appointed in a wide 
range of company divisions. The selection and development 

of personnel, marketing, management consulting, coaching, 
public relations or communication are just the classic areas 
where companies nowadays need the expertise and know-how 
of a business psychologist. 

CAREER AND FUTURE



The English taught MBA programme, International Manage-
ment runs over the course of four semesters. The pro-
gramme is directed at non-economic graduates with relevant 
work experience, wishing to assume more responsibility and 
learning comprehensive management, organisational and 
steering techniques. Moreover, CBS provides the opportunity 
to specialise in an area of your choice within the 
scope of an elective course. Students can choose between 

the three elective subjects, Sustainability, Business Psychol-
ogy and Entrepreneurship/ Innovation Management. Each of 
the specialisation options consists of three courses, giving 
students the chance to broaden their knowledge in a subject 
of their choice. Besides a solid management education, stu-
dents will also expand their personal and intercultural skills. 
A German language course, comprising two hours a week, is 
optional for international students. 

2nd SEMESTER1st SEMESTER

QUANTITATIVE METHODS

MARKET RESEARCH

BUSINESS STRATEGY

ORGANISATIONAL BEHAVIOUR

FINANCIAL AND COST ACCOUNTING

MANAGERIAL ACCOUNTING

OPTIMISING PROJECT MANAGEMENT 1)

TEAM- AND SELF-MANAGEMENT 1)

BASICS OF INDUSTRIAL MANAGEMENT

MANAGERIAL ECONOMICS

APPLIED ECONOMICS

BUSINESS LAW

FINANCIAL INSTRUMENTS

GLOBAL SUPPLY MANAGEMENT

GLOBAL MARKETING MANAGEMENT

OPERATIONS MANAGEMENT

INTERCULTURAL AWARENESS 1) 

MANAGING CHANGE 1)

GLOBAL ORGANISATIONS

CORPORATE FINANCE AND VALUATION

MASTER OF BUSINESS ADMINISTRATION (MBA)
INTERNATIONAL MANAGEMENT / FULL-TIME

LECTURE LANGUAGE:  ENGLISH
DURATION:  3 SEMESTERS + MASTER‘S THESIS
FORM OF STUDY:  FULL-TIME 

START OF LECTURES:  WINTER SEMESTER (END OF AUGUST) 
QUALIFICATION:  MASTER OF BUSINESS ADMINISTRATION
ECTS: 120 

AT A GLANCE

4th SEMESTER

RISK MANAGEMENT 

MULTINATIONAL FINANCE

INTERNATIONAL HUMAN 
RESOURCE MANAGEMENT

LEADERSHIP SKILLS 1)

MANAGEMENT COMPETENCIES 1)

BUSINESS PROCESS PLANNING

MASTER‘S THESIS 

The fourth semester is reserved mainly for writing  
the Master‘s thesis. Students can also write their Master‘s 
thesis in cooperation with a company.

3rd SEMESTER

CREATIVE THINKING AND INNOVATION 1)

ELECTIVE 2) 
Students select one subject:
•  SUSTAINABILITY 
• BUSINESS PSYCHOLOGY
•  ENTREPRENEURSHIP/ INNOVATION MANAGEMENT

MASTER‘S THESIS WORKSHOP 

CAREER SEMINAR 1) 
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ADMISSION REQUIREMENTS

•  A FIRST ACADEMIC DEGREE (BACHELOR, DIPLOMA) - FROM A   

STATE-RECOGNISED UNIVERSITY (180 ECTS)

•  PROOF OF ENGLISH LANGUAGE SKILLS (TOEFL INTERNET-  

BASED 92 POINTS // IELTS MIN BAND 6.5)

• INITIAL JOB EXPERIENCE OF AT LEAST 1 YEAR

CAREER AND FUTURE

An MBA degree creates opportunities for a higher step in 
many young graduates’ careers. Surveys conducted
on a global scale have proven that an MBA degree is an 
indispensable prerequisite for accessing managerial func-
tions in a globally acting enterprise. The knowledge gained 
during the MBA programme enables graduates to move 
safely within international business. Possible areas of work 
are in Consulting, Project Management, Marketing and Sales 
or General Management. Non-profit organisations, or the 
increasingly interlinked health economy, also look for staff 
with managerial competencies, who think outside the box. 

GENERAL BUSINESS TEACHING UNITS

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

ELECTIVE AREA Soft skills courses help students to develop their personal, leadership and project-management skills. 

During their third semester students can choose between three specialisation options. They will broaden their knowledge in a subject of their 
choice. No prior knowledge in the specialisation subject is required.

1)

2)



1ST TRIMESTER

BUSINESS STRATEGY

BUSINESS ETHICS

FINANCIAL ACCOUNTING

MANAGERIAL ACCOUNTING

BASICS OF INDUSTRIAL MANAGEMENT

MANAGERIAL ECONOMICS

MBA INTERNATIONAL MANAGEMENT
FAST TRACK

MASTER‘S THESIS 

The third trimester is reserved for writing the master‘s 
thesis. Students can also write their thesis in cooperati-
on with a company.

3RD TRIMESTER2ND TRIMESTER

CORPORATE FINANCE 

GLOBAL ORGANIZATIONS & LAW

INTERNATIONAL HUMAN RESOURCE MANAGEMENT

CHANGE MANAGEMENT

GLOBAL SUPPLY CHAIN MANAGEMENT

GLOBAL MARKETING MANAGEMENT

At Cologne Business School you can acquire an MBA within 
just one year. This is possible with our fast-track MBA pro-
gramme. This form of study is interesting for everybody who 
wishes to learn the important economic contents within a 
short period of time. The fast track programme offers a very 
compact curriculum without the extra offers of our classi-
cal MBA programmes. Therefore, the study course includes 
neither specialisation options nor intercultural competence 
courses. Equally, there is only a limited course offer in the 
field of Personal Skills. Depending on how many credit points 
the student’s previous degree includes, it is also possible that 
the MBA qualification may not provide eligibility for a follow-
up doctorate. For further information on this, please consult 
our CBS study advisors.
The MBA programme, International Management is directed 
primarily at graduates of non-business degree courses who

wish to broaden their knowledge from their first degree 
of study and initial job experience with solid business and 
management know-how. The MBA programme, International 
Management is a vital prerequisite for several participants to 
achieve the next career step. 
The programme incorporates a total of 8 modules, which are 
spread over three terms. In total, the programme takes place 
over the course of one year. An initial preparation course is an 
essential part of the programme. During this course students 
learn important research techniques, which they will need du-
ring their further studies. During the first trimester manage-
ment principles, organisational and strategic aspects as well 
as accounting basics are the predominant teaching contents. 
Students learn to apply their newly acquired knowledge in 
international management topics during the second trimester. 
The last trimester is reserved for writing the Master‘s thesis. 

MASTER OF BUSINESS ADMINISTRATION (MBA)
INTERNATIONAL MANAGEMENT / FAST TRACK

LECTURE LANGUAGE:  ENGLISH
DURATION:  1 YEAR
FORM OF STUDY:  FULL-TIME 

START OF LECTURES:  WINTER SEMESTER  
QUALIFICATION:  MASTER OF BUSINESS ADMINISTRATION
ECTS: 60 

AT A GLANCE

GENERAL BUSINESS TEACHING UNITS

PROGRAMME-SPECIFIC TEACHING UNITS INTERDISCIPLINARY COMPETENCIES

PREPARATION COURSE
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MBA INTERNATIONAL MANAGEMENT

MASTER‘S THESIS TUTORIAL

PREP. COURSE CAREER SCHOOL

QUANTITATIVE METHODS

MARKET RESEARCH

ACADEMIC WRITING

CAREER SEMINAR

LEADERSHIP SKILLS, 
TEAM & SELF MGMT.
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JOB PERSPECTIVES

Graduates of CBS work in medium-sized companies as well as in 
multinational corporations. In addition, former CBS students set 
up their own businesses. Many companies appreciate the quality 
of our graduates, their international orientation as well as their 
technical and social skills. By the way, many Cologne Business 

School students already get to meet their future employer dur-
ing their studies. This is a selection of our worldwide network of 
companies, where our students did their internships or started to 
work after graduation:

Prep4University is a two-semester Foundation Course at the Cologne Business School. The programme is designed for students 
who do not have direct university entrance qualification for German universities. For further information, please refer to page 8.

PREP4UNIVERSITY  11,000 euros / total costs

TUITION FEES

FOUNDATION COURSE:

MBA PROGRAMMES EU STUDENT NON-EU STUDENT

REGISTRATION FEE AND VISA PROCESS FOR NON-EU STUDENTS 
If you require a visa for studying in Germany, you must make a down payment for the first semester fee plus the registration fee 
in advance.
In order to apply for the visa, you need the Letter of Admission from CBS. We will send it to you as soon as you have signed the 
study contract and paid the deposit in full.
In case your visa application should be rejected, we will reimburse the deposit less the registration fee. Please note that a reim-
bursement is only possible upon presentation of the visa rejection document.
Should you, on the contrary, not begin your studies at CBS despite a successful visa application, we will retain the full deposit.

INTERNATIONAL TOURISM MANAGEMENT 4,890 euros/semester 5,970 euros/semester

INTERNATIONAL BUSINESS 4,890 euros/semester 5,970 euros/semester
INTERCULTURAL MANAGEMENT 4,890 euros/semester 5,970 euros/semester

DIGITAL MEDIA MANAGEMENT 4,890 euros/semester 5,970 euros/semester      
BUSINESS PSYCHOLOGY 4,890 euros/semester 5,970 euros/semester
WIRTSCHAFTSPSYCHOLOGIE 4,350 euros/semester 5,310 euros/semester
GENERAL MANAGEMENT 4,350 euros/semester 5,310 euros/semester

BACHELOR DEGREE COURSES EU STUDENT NON-EU STUDENT

REGISTRATION FEE FOR EU-STUDENTS
In addition to the tuition fees a one time registration fee of 450 euros will be charged.

INTERNATIONAL TOURISM MANAGEMENT 4,890 euros/semester 5,970 euros/semester

INTERNATIONAL BUSINESS (IB) 4,890 euros/semester 5,970 euros/semester

INTERCULTURAL MANAGEMENT 4,890 euros/semester 5,970 euros/semester

DIGITAL MARKETING 4,890 euros/semester 5,970 euros/semester 

GENERAL MANAGEMENT (GM) 4,650 euros/semester 5,670 euros/semester

MASTER DEGREE COURSES EU STUDENT NON-EU STUDENT

IB – FINANCIAL MANAGEMENT 4,890 euros/semester 5,970 euros/semester
IB – STRATEGIC MANAGEMENT & CONSULTING 4,890 euros/semester 5,970 euros/semester

IB – HRM & LEADERSHIP 4,890 euros/semester 5,970 euros/semester
IB – MARKETING MANAGEMENT 4,890 euros/semester 5,970 euros/semester

GM FÜR NICHT-ÖKONOMEN 4,650 euros/semester 5,670 euros/semester

FAST TRACK (3 TRIMESTERS) 16,950 euros/total costs 20,550 euros/total costs
FULL TIME (4 SEMESTERS) 23,850 euros/total costs 29,130 euros/total costs

WIRTSCHAFTSPSYCHOLOGIE 4,650 euros/semester 5,670 euros/semester



SCHOLARSHIPS

The decision to study at a private university often depends on 
funding opportunities. However, good education comes at a 
price. Therefore, it is the declared aim of Cologne Business 
School to give everybody the chance to study, regardless of 
their financial circumstances. If you are unable to pay the  
tuition fees out of your own pocket, CBS offers its own 
scholarship programme:

CBS SCHOLARSHIPS:
Platinum Scholarship:  75% reduction
Gold Scholarship:  50% reduction
Silver Scholarship:  25% reduction

In addition to the scholarships awarded by CBS, scholarships 
for particularly gifted students are also available from external 
foundations. There are a variety of databases, which compare 
applicant profiles with available scholarships, as for example:  

www.daad.de/en/
www.scholarshipportal.eu
www.stipendien-datenbank.de
www.stipendienlotse.de (German)
www.mystipendium.de (German)

In addition to the scholarship programmes, there are several  
other options for students to finance their studies. Our study 
advisors will be glad to inform you.
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STUDENTS AND ALUMNI

Rodrigo Mello – Brazil – Alumnus (Master)

CBS regularly provided me with up-to-date information about professional opportunities in the 

area of my studies. I used the various opportunities given to me, and participated in internships 

and summer programmes. These opportunities have helped me to build my professional 

career. The strong economy, the international career opportunities and the quality of life 

motivated me to stay in Germany after my studies. I am currently working on my PhD and am 

confident that my previous studies at CBS will prove invaluable to my sucess. 

Vicente Galdeano – Mexico – Guest Student (Bachelor)

As a Mexican student I decided to spend my semester in Germany, because I wanted to take up 

the challenge of going abroad, learn a new language, get acquainted with a new culture and 

meet new people. I had the opportunity to undertake my classes at CBS and experience the 

feeling  of being an international student in Germany. Whenever I had a problem, the CBS staff 

and students were always available to help and advise me. Spending my semester abroad at 

CBS was the best experience of my life. 

Ling-Yi Liao – Taiwan – Guest Student (Bachelor)

Spending a year at Cologne Business School was one of the best decisions I‘ve ever made. I 

chose  courses that were different from the kinds available in Taiwan, and I loved them very 

much. They were useful, practice-oriented, interactive and easy to follow. The small lecture 

groups give you the opportunity to express yourself and to learn how other students think about 

the same topic. In addition to that, students are very motivated, ambitious and open-minded, 

while the professors are always available when students have problems. 

Waia Tahmazidou – Greece  – Full-Time Student (Bachelor)

I chose CBS for my bachelor studies because you need to have a whole lot more than just 

knowledge of business economics to be successful on a global playing field. In addition to the 

necessary business administration knowledge, CBS focuses on improving my personal skills 

through courses such as Intercultural Project Management. I believe this will be a tremendous 

advantage for an international career later on. Furthermore, it was important for me to under-

take my studies in English, as I am keen to commence an international career.

Abdul Salifu – Nigeria – Full-Time Student (Bachelor)

I am certain that the knowledge and practical skills I am acquiring here at CBS will prove to be 

essential for a successful career.  What I especially appreciate are the small project groups, as 

this gives me the opportunity to get to know my fellow students, teachers and professors more 

personally. Furthermore the professors always explain theory with practical examples.



There are various possibilities to find accommodation close 
to the campus. The CBS student dormitory provides the 
opportunity to settle down in Cologne during your first 1-2 
semesters, to get to know fellow students in a relaxed sur-
rounding and to look for appropriate long-term accommoda-
tion for the following years. 

The students residence is located close to a number of shop-
ping facilities, bars and restaurants as well as fitness clubs 
and tennis courts. A bus stop is right in front of the building. 
All double and single rooms are fully furnished and have wifi. 
Students share a large kitchen and common room with a TV 
and have access to a garden with a nice patio. Laundry facili-
ties are provided in the basement. The monthly rent includes 
all additional costs such as electricity, water, heating, wifi, a 
casualty insurance as well as bed linens and dishes. 

The single and double rooms are classified into different 
categories according to their size:
Double rooms from 280 euros per person per month
Single rooms from 520 euros per month

In addition to the CBS student dormitory, there are further 
options to find accommodation in other student dormitories 
provided for example by the Kölner Studentenwerk or private 
providers. Different web portals offer private flats or rooms 
for short or long term lease. 

We will be glad to advise you on the different options and 
alternatives when searching for accommodation in Cologne.
To make a reservation for a room in the CBS student dormi-
tory, please do not hesitate to contact us. Further information 
on living in Cologne can be found at www.cbs.de.

STUDENTS RESIDENCE
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SELECTION OF OUR WORLDWIDE NETWORK OF
PARTNER UNIVERSITIES
ARGENTINA 
AUSTRALIA 

BRAZIL

CANADA 

CHILE 

DENMARK

FINLAND
FRANCE

INDIA
INDONESIA 
JAPAN 

KOREA 

MALAYSIA
MEXICO 

NETHERLANDS

NEW ZEALAND

NIGERIA
PERU
POLAND 
RUSSIA
SWITZERLAND

SPAIN 

TAIWAN
 
THAILAND

TURKEY 

UK

UNITED ARAB EMIRATES
USA 

UNIVERSIDAD DE CIENCIAS EMPRESARIALES Y SOCIALES (UCES), BUENOS AIRES
BOND UNIVERSITY, GOLD COAST
INTERNATIONAL COLLEGE OF MANAGEMENT, SYDNEY
VICTORIA UNIVERSITY, MELBOURNE
PONTIFÍCIA UNIVERSIDADE CATÓLICA 
DO PARANÁ, CURITIBA
QUEEN´S SMITH SCHOOL OF BUSINESS, QUEEN´S UNIVERSITY,  
KINGSTON, VANCOUVER ISLAND UNIVERSITY, NANAIMO
UNIVERSIDAD DEL DESAROLLO, SANTIAGO DE CHILE
UNIVERSIDAD ANDRES BELLO, SANTIAGO DE CHILE/VIÑA DEL MAR
BUSINESS ACADEMY AARHUS
LILLEBAELT ACADEMY OF PROFESSIONAL HIGHER EDUCATION, ODENSE
OULU UNIVERSITY OF APPLIED SCIENCES
EDC PARIS BUSINESS SCHOOL, PARIS
TOULOUSE BUSINESS SCHOOL
BBA INSEEC ECE/ BORDEAUX CAMPUS, BORDEAUX
CHITKARA UNIVERSITY, CHANDIGARH
BINUS UNIVERSITY, JAKARTA
KONAN UNIVERSITY, KOBE
RIKKYO UNIVERSITY, TOKYO
SEJONG UNIVERSITY, SEOUL
HANYANG UNIVERSITY, SEOUL
TAYLOR´S UNIVERSITY, KUALA LUMPUR
INSTITUTO TECNOLÓGICO DE MONTERREY
UNIVERSIDAD PANAMERICANA
FONTYS HOGESCHOLEN, EINDHOVEN AND VENLO
HOGESCHOOL UTRECHT
UNIVERSITY OF OTAGO, DUNEDIN, 
NELSON MARLBOROUGH INSTITUTE OF TECHNOLOGY, NELSON
UNIVERSITY OF IBADAN, IBADAN
UNIVERSIDAD SAN IGNACIO DE LOYOLA, LIMA
CRACOW UNIVERSITY OF ECONOMICS, KOZMINSKI UNIVERSITY, WARSAW 
PLEKHANOV RUSSIAN UNIVERSITY OF ECONOMICS
HOCHSCHULE LUZERN
HTW CHUR
COLEGIO UNIVERSITARIO DE ESTUDIOS FINANCIEROS, MADRID
UNIVERSIDAD DE GRANADA
UNIVERSIDAD DE VIC
NATIONAL CHENGCHI UNIVERSITY, TAIPEI
PROVIDENCE UNIVERSITY, TAICHUNG
KASETSART UNIVERSITY, BANGKOK
CHULALONGKORN UNIVERSITY, BANGKOK
KADIR HAS UNIVERSITY, ISTANBUL
ISTANBUL AYDIN UNIVERSITY, ISTANBUL
UNIVERSITY OF HERTFORDSHIRE, HATFIELD
ROBERT GORDON UNIVERSITY, ABERDEEN
MANCHESTER METROPOLITAN UNIVERSITY, CHESHIRE
EMIRATES ACADEMY OF HOSPITALITY MANAGEMENT, DUBAI
UNIVERSITY OF COLORADO, COLORADO SPRINGS
HAMLINE UNIVERSITY, SAINT PAUL
COLUMBIA UNIVERSITY, NEW YORK
CALIFORNIA STATE UNIVERSITY, NORTHRIDGE
SOUTHERN NEW HAMPSHIRE UNIVERSITY, MANCHESTER
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The CBS International Office maintains an international net-
work of more than 100 partner universities worldwide. Close 
collaboration with the partner institutions ensures smooth or-
ganisation of the study abroad and full transfer of international 
credits into the CBS study programme. 
Every semester, CBS welcomes international students from the 
various partner universities worldwide to its campus. Students 

are integrated into the regular study programmes and thus 
create a multicultural atmosphere in our classrooms. 

CBS runs further international projects with selected partner 
universities. Amongst them are faculty and staff exchanges, the 
development of double degree programmes as well as custo-
mized short- and long term study programmes. 

GLOBAL LEARNING



INTERNATIONAL EXCHANGE 
AND STUDY ABROAD STUDENTS

YOUR PROGRAMME

ONE SEMESTER OR 

ONE YEAR IN GERMANY
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Similar to the US Green Card, the EU Blue Card offers educa-
ted and skilled immigrants from non-EU countries the oppor-
tunity to live and work in Germany.

The EU Blue Card for Germany is a residence title for specific 
purposes. It provides evidence for the legal stay of a non-EU 
citizen in Germany for the purpose of working. 

With a German university degree from CBS you are eligible to 
stay in Germany for up to 18 months to find a job that suits your 
qualification. This is more time than in almost any other county 
worldwide.

Further information on the EU Blue Card for Germany can 
be found at: www.bluecard-eu.de

You do not wish to carry out your studies in Germany completely, 
nor do you want to miss out on the experience of studying 
abroad? International business students with a high English 
language proficiency can apply to study one semester or one year 
of business management at Cologne Business School. The study 
programme covers comprehensive language instruction as well 
as a study abroad scheme through which students gain interna-
tional and intercultural experience. German language courses 
at different levels are offered every semester. Students may take 
up to 30 ECTS credits per semester and select courses from our 
Bachelor or Master Programmes which are fully taught in English. 
Students with a high German language proficiency may select 
courses from the study programmes taught in German.

Applications for a study abroad at CBS are welcome for stu-
dents from all over the world, who have a high proficiency of 
the English language (TOEFL or IELTS, if English is not their 
mother-tongue) and have completed at least one year of busi-
ness studies at an international institution of higher education. 
The prerequisite for participation in a Master degree course 
is a Bachelor degree or an equivalent qualification from an 
international university. The application documents consist of 
the online application form, your CV with a photo, a letter of 
motivation as well as your most recent academic transcript 
of records. Furthermore, for the English language degree 
courses you must also furnish proof of English skills.

SEMESTER DATES
Fall: End of August - Mid December
Spring: End of January - Early June

Please find further information on the application process, 
deadlines and tuition fees at www.cbs.de.

EU BLUE CARD

The CBS campus is also lively outside the lecture rooms. 
The CBS cafeteria offers a wide range of food and bever-
ages. The campus garden is a popular place for meeting 
and relaxing between lectures.

International students from all over the world come to 
study at CBS. Due to their different cultural backgrounds 
and nationalities, studying at CBS becomes an intercultu-
ral experience for everyone! The CBS International Office 
offers support for foreign students in all matters. 

The study buddy programme brings international and local 
CBS students together. Study buddies are experienced stu-
dents who help their international buddies with all the chal-
lenges they have to master upon their arrival in Cologne. 

The International Office organises an International Stu-
dents Integration Programme (I’StIP). The I’StIP schedule 
is packed with many fun events. One of the I’StIP activities 
is an introduction to the famous Cologne Carnival. 

The various student initiatives at CBS establish impor-
tant contacts to the business world and intensify teaching 
content with exciting activities and networking events. 
The Finance Club, for example, organises regular evening 
events with renowned business representatives on selected 
finance topics. 

There are many more student initiatives at CBS that bring 
lots of variety to campus, such as the Student Parliament 
(StuPa), the Event Team, sports and music groups and 
many more.  
All students who want to become engaged  socially or po-
litically, are creative or who like organising and planning, are 
sure to find the right initiative.

Benefit from the great community spirit of the interaction 
between CBS students during the entire course of your 
studies and the varied and attractive surroundings of CBS!

CAMPUS LIFE

FOR A SMOOTH START...
LEISURE TIME AND INTERACTION AT CBS

SUPPORT

VISA
Applicants must obtain a student visa at the German em-
bassy in their native country before travelling to Germany. 
In order to apply for the visa, you need the Letter of Admis-
sion from CBS. Please note that it can take several months 
to process a visa application. Therefore, we have special 
closing dates for international applications. You can find the 
dates and more details on the application and visa process 
on our website www.cbs.de.

HEALTH INSURANCE
In Germany, all students must show valid  proof of health 
insurance. You can decide whether you wish to acquire 
health insurance in your home country or German health 
insurance. If you prefer to get health insurance in your 
home country, you will have to make sure that it covers all 
of the costs that might occur during your stay in Germany 
and that it is valid for the complete duration of your stay. In 
case you wish to acquire health insurance in Germany, CBS 
is happy to provide the necessary information and contacts.

REGISTRATION WITH THE CITY OF COLOGNE
For your stay in Germany you will have to register with the 
City of Cologne after your arrival. For the registration at the 
“Einwohnermeldeamt” you need an application form and 
a valid passport/visa. The International Office will support 
you with the registration process with the City of Cologne 
as well as with the Foreign Nationals Office. 

BANKING
If you live in the CBS student dormitory, you will be required 
to open a German bank account. You cannot pay in cash. 
You may open an account with any savings bank. Usually, 
this is much easier from your home country. If you have the 
possibility to open a blocked account in your home country, 
we highly recommend that you do so. For further information 
concerning the opening of bank accounts, please contact 
your embassy.



APPLICATION AND REQUIREMENTS

YOUR CBS APPLICATION

1. ONLINE APPLICATION
Students who need a visa to study in Germany  
have until 15 May to apply. Simply use our 
online application form to apply. 

2. ASSESSMENT
Our Admissions Office will review your ap-
plication documents. In order to begin your 
studies with us, you must first successfully 
complete our selection process. 

3. DEPOSIT
If you require a visa for studying in Germany, 
you will be required to pay an advance deposit 
of one semester fee along with a one-time 
registration fee.

4. LETTER OF ADMISSION
You need the CBS Letter of Admission to apply 
for your visa. We will send this to you as soon 
as you have signed the study contract and paid 
the deposit in full.

5. VISA
Once you have received the CBS Letter of 
Admission you can apply for your visa. Please 
note that it can take up to four months to 
process the application for your visa. 

6. TRAVEL TO GERMANY
Please be aware that you have to travel to 
Germany and arrive on the CBS campus by  
15 September at the latest.

The admission requirement for studying at Cologne Business School is a secondary school completion and university qualifica-
tion or full entrance qualification to an applied sciences university. Equivalent qualifications from schools abroad are recognised 
accordingly. You can apply to our university throughout the year. In as far as no school leaving certificate is available, the previous 
report can be submitted. 

In case you do not have direct university entrance qualification, we will be happy to consider your application for Prep4University, 
our foundation course for Bachelor studies at the CBS! For detailed information, please see page 8.
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