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Living fashion as protagonists, being the new authors of contemporary art and design, 
making their mark through the free and conscious artistic expression of their creative 
self: this is the ambition of more than 4,000 participants from over 100 different countries, 
who, every year, step through the front door of one of the ten Istituto Marangoni schools 
across the world, eager to prepare for their future and to live a dream often harbored by 
the enthusiasm of a veritable vocation. A heterogeneous, dynamic, demanding learning 
community, facing the scenarios outlined by a future ever more globalized and rich of 
new professional opportunities.

Fashion, design, and art are tied by mutual and complex influences. To allow participant’s knowledge and full comprehension is 
the mission that Istituto Marangoni has been successfully pursuing since 1935, thanks to the ability to adapt the educational model 
to the evolving society; while remaining firm on the institute’s founding values, such as its proud Italian identity, expressed through 
the enhancement of the cultural, artistic and entrepreneurial traditions forming the core of Made in Italy. This identity co-exists 
with a strong international vocation, allowing the school to extend its formative experience through a strategic network located in 
the heart of the fashion, art and design capitals of today and of tomorrow. At the same time, it is the ambition and curiosity of the 
participants, the real protagonists of life at Istituto Marangoni, that encourages the modern, compelling educational approach of 
the institute. The constant stimulus, carried by a multitude of special projects, laboratories and seminars allows for a complete, 
effective learning experience, filling the void between theoretical knowledge and development of creative talent, on one side; and 
the possession of the most effective skills for the concrete management of a future professional life, on the other side. The numerous, 
well-established relationships that Istituto Marangoni maintains with Italian and international brands, from which come the school’s 
faculty, plays a pivotal role in the achievement of such an outcome. Consistently trained and updated, teachers complement the 
work in the classroom with their profession in fashion, art or design, thus acting as veritable guides and inspirational models 
for the participants. Their active participation into the life of Istituto Marangoni is also instrumental to keep alive the incessant 
exchange of ideas and information with companies, consulting firms, manufacturers, distributors, marketing and communication 
agencies etc., allowing the development of teaching programs that are always in tune with present-day market demands. In the 
Milano*, Firenze, Paris, London, Mumbai, Shanghai*, Shenzhen and Miami locations, permeated with the best contemporary design 
and filled with the most avant-garde technology, participants live the unique experience of an educational path counting on the 
support of a vast community of alumni, whose career started from their studies at Istituto Marangoni. Among them are names 
such as Franco Moschino, Domenico Dolce, Alessandra Facchinetti, Paula Cademartori, Umit Benan, Rodolfo Paglialunga and 
Alessandro Sartori – examples of talent and professional success, and active participants in the life of the school through the 
sharing of their own experiences. It is a theatre of dreams for participants, a place where they are given the tools to start the next 
creative revolution through a complex mosaic of elements, enhancing their talent and implementing their ambitions – an effective 
education is the authentic cornerstone to assist with a challenging, productive future. The fulfillment of their dreams starts here.
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The economy’s progressive globalization and the growing importance of new emerging 
regions have driven Istituto Marangoni to open new schools in Europe, America and Asia; 
an extended geographical dimension that has resulted in the progressive broadening of its 
international influences. The ten locations that Istituto Marangoni counts today in Milano*, 
Firenze, Paris, London, Mumbai, Shanghai*, Shenzhen and Miami operate as living 
organisms in tune with the changes in culture and society, making up an incomparable 
network available to all participants.

 OF HIGH END,
 PRESTIGIOUSLY LOCATED,
 MULTICULTURAL SCHOOLS

 THE
INTERNATIONAL
 NETWORK

The international network is an invaluable asset, offering 
participants not only the opportunity to live a truly global 
experience during their education; but also that of building the 
foundation of the social and professional network, essential to 
the increasingly complex challenges of the world of fashion, art 
and design. With its distinctively international character, the base 
of Istituto Marangoni’s unique way of teaching fashion, art and 
design lies in its ‘Italianness’, a pivotal feature of the school’s 
identity, deeply rooted in the country’s legacy and traditions. This 
Italian character, synonymous with luxury, excellence and the 
concepts of quality, beauty and craftsmanship, lays in a unique, 
world-famous mix of creative flair and commercial acumen. 
Istituto Marangoni aims to teach and bring forward its distinctive 
criteria of superb quality beyond Italy’s borders; thus turning 
its participants into artisan designers with a global creative 
and business-oriented vision, capable of giving to the market 
innovative products of the utmost quality. In order to ensure the 
Italian factor, a significant part of the Istituto Marangoni worldwide 
teaching staff is Italian: they are renowned professionals, stylists, 
designers, photographers, art directors, graphic designers, 
interior decorators, product managers, buyers, marketing 
experts, and business consultants, working at companies and 
institutions in fashion, design, and art. To rely on their pragmatic 
values, extensive experience in the system, and deep knowledge 
of the current market situation is fundamental in transforming 

sheer talent into something more effective, ultimately practical 
and concrete. Having locations across Europe, America and 
Asia is therefore a crucial strategic decision of Istituto Marangoni. 
Located in the most lively fashion, art, and design capitals of the 
world: the Milano schools are at the center of the fashion and 
design district, world famous for the continuous development of 
new ideas and styles; the school in Firenze is in the historical 
center, in an ancient building of magnificent elegance and a 
meeting place between fashion, art and tradition. The Paris 
school occupies a 7-storey building that breathes the air of the 
most prestigious Parisian fashion houses, while in London, the 
school is in Shoreditch, considered one of the coolest artistic 
and creative areas of the metropolis and a place that looks to the 
future, full of visual and cultural stimuli. The Mumbai School is in 
Worli, one of the most desired neighbourhoods of Mid-Mumbai, 
the city’s original business district and center for fashion, art 
and design. From their elegant and state of-the-art facilities, the 
Shanghai* and Shenzhen schools are Italian eyes peering into 
the future of the world, watching over new market trends in both 
international and Asian fashion. Finally, The Miami School in the 
Design District, is the new home to talents who wish to express 
their creativity. The variety and standing of these locations proves 
to be essential to participants and teachers alike, allowing them 
shared benefits from an increasing number of cultural exchanges 
and opportunities.
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Develop abilities, grow new talent. Since 1935, this has been the mission of Istituto Marangoni, applying 
the most advanced teaching methods to provide all the necessary skills for creative self expression. In the 
classrooms of the Milano*, Firenze, Paris, London, Mumbai, Shanghai*, Shenzhen and Miami schools of 
Istituto Marangoni, four generations of professionals from over 100 countries have developed their talents, 
building year after year its unmatched historic patrimony.

The figure of the dressmaker was 
beginning to take hold in the  
Parisian world of haute couture,  
and for French designers Italy  
was perceived as just a “workshop”.
Istituto Marangoni School of 
Fashion was founded in Milano.

1935

Italian fashion acquired international 
stature with the first fashion event 
organized in Florence by
Giovanni Battista Giorgini.

1951

Sixties styles broke away
from the fashion of the past.
Fashion followed the spirit of the 
generational conflict and introduced
a young and aggressive image.
But the miniskirt did not just
influence style, it also sent a strong
message. In the seventies, fashion
had fun and it accentuated a
sense of freedom. It was the time
of colorful outfits, bold hues, clogs
and platform heels, micro and maxi.

1960-70

Franco Albini presents his complete line in Milano, 
connoted by his unmistakable style and comprising, 
based on a unitary project, collections for five different 
fashion houses specialized in different sectors, 
jackets, knitwear, jersey fabric, dresses and shirts. 
It was the birth of Italian ready-to-wear fashion.

1971

Italian fashion houses successfully 
looked to the international market, 
with excellent results in terms of 
both image and economics. There 
was a rise in the demand  
for professionals in the sector.

1980

Franco Moschino showed his  
Spring/Summer 1984  
collection in Milano. 
It was his first fashion show.

Istituto Marangoni created  
the Fashion Show  
as the final stage of a three year
course in Fashion Design.

Istituto Marangoni’s
80th anniversary

2015

2003

The London School
of Fashion 
was founded.

2006

The Paris School
of Fashion 
was founded.

2013

The Shanghai School
of Fashion
was founded.

2014

The Milano School
of Design  
was founded.

The Firenze School
of Fashion & Art

was founded.

The Shenzhen School
of Fashion & Design*
was founded.

1983

1999

2016

2017

The Miami School
of Fashion
is founded.*2 schools

Istituto Marangoni
Shanghai School
is founded.

The Mumbai School
of Fashion & Design

is founded.
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The Design District, one of Miami’s most dynamic 
quarters, has over the last few decades risen 
to worldwide fame as a prime destination for the arts, 
design and fashion. Once part of Buena Vista 
and neighboring Wynwood and Upper East Side areas, 
the district is now home to over 130 art galleries, 
showrooms, creative and architectural industries, luxury 
fashion stores, antique dealers, restaurants and cafés. 
As part of this young, exciting community, Istituto 
Marangoni offers a new base to emerging American 
fashion talents who wish to express their creativity 
and learn key industry skills: the Istituto Marangoni 
Building, a striking 21,900 ft2 site is where the Miami 
School has opened its location. With highly qualified 
faculty combining European tutors and prominent local 
professionals, the school offers a two year Associate 
of Arts in Fashion Studies, four year Bachelor of Arts 
in Fashion Design, Fashion Styling, Fashion Business,
a Master’s in Fashion & Luxury Brand Management, 
and a number of shorter courses and continuing education 
workshops and seminars throughout the academic year. 
The Miami school gives students an unprecedented 
opportunity for exchange, inspiration, and creativity, 
working towards a brilliant future in fashion.

Istituto Marangoni Building 
3700 NE 2nd Avenue • FL 33137 • Miami • USA

Miami
MERGING ITALIAN EXPERTISE
 WITH AMERICAN STYLE AND CREATIVITY
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UNDERGRADUATE
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Associates Degree

The Associate of Arts (AA) degree is specifically targeted at students who wish 
to go on to study Fashion Design, Fashion Styling or Fashion Business. The 
2-year program aims to give students a solid foundation in the main areas of 
fashion, together with academic knowledge in general education and key 
transferable skills. Credits gained in the Associate Degree are fully transferable 
to all Istituto Marangoni 4-year undergraduate programs at the Miami School of 
Fashion, with students joining the programs halfway though (2+2 format) or for 
transfer to other undergraduate programs where pre-approved by the accepting 
university/school. At the end of the associate of arts degree program, students 
are awarded 60 credit hours (Semester credit).

Bachelor of Arts Degree 

The undergraduate programs are designed for students looking to enter the fast 
moving fields of Fashion Design, Fashion Business, and Fashion Styling. They 
provide a complete education at the undergraduate level, including required 
general education components that also contain a fashion element where 
possible. The full-time nature of the BA programs allow students to acquire 
necessary knowledge and skills to either move forward onto postgraduate study, 
or progress into industry placement for a profession in their chosen subject.
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Miami

FASHION
 STUDIES
The Associate of Arts (AA) program in Fashion Studies aims to provide a solid base 
in three key disciplines of the fashion industry: Fashion Design, Fashion Business 
and Fashion Styling. Alongside general education requirements the program provides 
an introduction into all three areas giving students the chance to engage in the fashion 
industry from both a creative and business perspective. This unique program forms 
multidisciplinary profiles capable of pursuing and developing careers in the areas of design, 
management, marketing and communication, and styling, meeting a growing demand 
for creative and business skills in the fashion industry - the mastermind that is both designer 
and manager. Over the course of two years students are presented with exciting 
new challenges that will improve their critical independent thinking, develop their creative 
and business skills, and help them identify exactly where their true passion lies. 
From basic drawing techniques in shape, light and shadow, students move on to study 
stylized fashion design and the human figure, as well as digital design techniques. 
The study of fabrics and materials takes an in-depth look at fabric properties and how they 
are used in the industry. Cultural and historical analysis of art and dress and key notions 
in art history and research further contextualizes and underpins the development 
of creative skills. Students gain an understanding of the business of fashion, looking 
at marketing principles, practices and communication strategies. Managers with both 
design and management skills are rare. Today companies recognize and acknowledge 
the way designers ‘think’ as a strategic asset; an alternative to traditional management 
methods and approaches toward company growth. Style and research, key to innovative 
design and creative ideas, is paramount throughout the program. Students are introduced 
to the role of the fashion stylist, and to visual representation as an ‘art’; presenting products 
or communicating a vision in order to attract and engage the fashion consumer. 
Through creative and visual research students discover the world of trends, and the role 
and influence of visual representation. This stimulating program prepares students 
with the key skills for entry onto any of the BA Major programs in Fashion Design, 
Fashion Business, and Fashion Styling.

Blueprint for a career in Fashion

Learning focus
• Digital design (CAD)
• Basic drawing
• Fashion design & illustration
• Fabrics & materials analysis
• History of dress & costume
• Fashion styling 
• Visual research
• Fashion business and marketing
• Creative research practice and theory
• General education studies

Undergraduate Programs
Associate of Arts (AA) Degree • Two Year Program
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Undergraduate Programs
Bachelor of Arts Degree • Four Year Program

Miami

FASHION
DESIGN

The 4-year Bachelor of Arts program in Fashion Design aims to form future professionals 
for the engaging fashion industry. Today’s fashion designers are catalysts of creativity, 
forming new trends, responding to consumer demands, industry developments 
and new technology, from initial design right through to the finished garment. 
Students learn a breadth of skills and knowledge in design, pattern cutting and garment 
technology, for womenswear, menswear, and elements of fashion accessories design. 
The course encourages students to develop an individual style, necessary to build a solid 
future in fashion. They will be equipped to deal with existing and emerging technologies 
in today’s apparel manufacturing and retailing environments, and have an understanding 
of business practices within the global clothing industry. Starting with skills in sketching 
and fashion drawing, this program moves on to address key notions and advanced 
techniques in fashion design and fabric and clothing manufacturing, as well as cultural 
studies in the history of dress, and the fashion system. Working directly from their own 
illustrated ideas students progress on to collection design and garment making; selecting 
the most appropriate materials, analysing fabrics, applying draping and pattern cutting 
techniques, and final garment construction. Students learn how to create collections 
and work on an accurate analysis of materials and fabrics, integrating communication 
codes and influences that may come from personal experiences, art, cinema and design 
to name just a few. Research approaches to creative and original product development 
are key throughout. Students are also encouraged to experiment with new approaches 
in the industry that are evolving today, including renewable and sustainable resources, 
innovative materials and new technologies, building an individual style and nurturing 
creative and professional abilities to design womenswear and menswear collections, 
with an eye constantly attuned to new style codes, key production methods are also 
covered. They understand the fashion business and know how to calculate production 
costs to meet the needs of the target consumer and anticipate trends, while respecting 
the brand’s image or client brief. The study of trends encourages students to create 
an innovative and contemporary individual collection. In the final year students work 
as independent practitioners, completing the program with the necessary skills 
to progress onto industry placement, postgraduate study, or as independent 
self-employed professionals.

Develop an individual style to build a solid
future in fashion

Learning focus
• Fashion drawing & illustration (2D, 3D) 
• Cutting & construction
• Visual communication & professional presentation skills
• Digital design techniques
• Fabrics and materials analysis 
• Professional design portfolio & final collection
• Marketing & fashion business practices
• Analysis and strategies of contemporary fashion 
• History of luxury & brand heritage
• Design research methodology

Miami

FASHION
 STYLING
The 4-year Bachelor of Art program in Fashion Styling forms future professionals 
and ‘creatives’ with the ability to work within the fashion system in areas of visual 
communication such as publishing, advertising, visual merchandising, trend or style 
forecasting and blogging. The fashion stylist is an expert in fashion communication 
and must be able to define and produce a winning combination of component parts 
in order to create an image or ‘look’ to emphasize the style of a brand, a magazine 
or a person. This can be achieved through the careful use of clothes, accessories, 
hair and make-up, through atmosphere and location and through the knowledge 
and analysis of contemporary and future trends. The skills lie in interpreting the soul 
of an article of clothing, or product, and communicating it through a unique style.
The Fashion Styling program aims to provide students with creative, transferable skills 
and subject specific expertise in trend forecasting, analysis and interpretation of style 
and brands, visual communication and merchandising: they will learn to apply these skills 
to the present and emerging technologies in today’s fashion communication industry, 
while also gain in a basic understanding of operations and business practices within the 
global fashion, luxury and design industry. By understanding the role and responsibilities 
of the professional stylist students learn how to pull together, organize and lead a team 
of experts to ensure the direction of what goes in the fashion magazines, appears online, 
or on the catwalk, communicates the right messages, at the right time, and to the right 
target audience. From a solid base in styling, this program moves onto explore multiple 
areas of the fashion industry where management of the creative process is core practice. 
Students are encouraged to develop their own ideas and experiment in producing 
a different variety of visual outcomes, such as fashion editorials, viral videos, brand 
image and restyling proposals, interactive and print advertising campaigns, and social 
media visual contents. The course covers key skills in fashion copywriting, PR and media 
planning, fashion production management, business planning, time management, 
and advertising deadlines and budgets. Cultural studies in the history of design, 
dress and fashion culture provide the necessary skills to make a critical assessment 
of a brand or client’s lifestyle and legacy. Students are encouraged to decode stereotypes 
and to think about image positioning from a different perspective in order to discover 
their own unique personal style. By the end of the program students will gain the ability 
to recognize different styles and trends, clearly define their personal vision of a product, 
and propose innovative and professional ideas successfully. The ultimate goal 
is the independent creation of a professional styling portfolio that fully expresses 
the personality and skills of the student.

The driving force behind visual communication

Learning focus
• Fashion styling 
• Advertorial and editorial digital styling
• Photographic composition
• Moving image
• Image development
• Copywriting, PR and media planning 
• Fashion production management 
• Social media, blogging & commercial media presence 
• Dress and accessories heritage
• Professional design portfolio 
• Research methodology

Undergraduate Programs
Bachelor of Arts Degree • Four Year Program

15
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Undergraduate Programs 
Bachelor of Arts Degree • Four Year Program

Miami

FASHION 
BUSINESS
The 4-year Bachelor of Art program in Fashion Business aims to provide students with 
a thorough knowledge and understanding of the different methods, processes, 
and types of businesses that are part of the wider picture of the global fashion industry. 
The fashion business manager studies the fashion scene, analyses the competition, 
and evaluates product development, planning, promotion and sales channels, 
collaborating with all business areas including design, production, marketing 
and sales departments. Fashion business professionals are able to evaluate the intrinsic 
characteristics of the garment or product, the evolution of consumer habits, lifestyles 
and the needs of the market. They understand techniques of sales and marketing, 
the target audience and setting a price range, and are skilled in coordinating business 
partners and employees. The overall aim of the Fashion Business program 
is to provide students with an in depth understanding of the principles of business practice, 
management and marketing, via an in depth exploration of how these principles operate 
within the confines of fashion and luxury. From a strategic and market oriented blend 
of the main perspectives in fashion business, the program covers; business strategy, 
budgeting, finance, product development, fashion marketing, communication, branding, 
retail operations management, global distribution channels, as well as customer 
relationship management and CSR. Fashion is an industry in constant evolution; 
therefore both time-tested and contemporary marketing strategies are analyzed in order 
to achieve business goals. Students learn brand marketing and development strategies, 
identifying the values that characterize the identity and ‘signature’ of a product or brand. 
By studying cultural, sociological and historical dynamics in fashion, they understand 
the influence of trends in different countries and realities and their impact on sales 
performance. The program looks at current issues in the industry including sustainability 
and new media digital marketing (virtual platforms, e-commerce, social media) working 
to define a commercial proposal that meets the demands of the fashion industry of today. 
Key focus is also given to competitor evaluation and analysis techniques. 
Through the principles of economics and finance, students are able to measure profitability 
and ensure compliance with budgets and strategies, and implement specific cost control 
systems. At the end of the program, students undertake a research project resulting 
in a business plan for a start-up, or for existing brand development. This program teaches 
real-world business skills.

Where business acumen & creativity meet

Learning focus
• The fashion system, predictors & consumer markets
• Trends, cultural movements, innovation
• Production and manufacturing processes
• Marketing strategies & communications tools
• Global distribution channels
• Brands and branding
• Finance and management control
• Fashion retailing & digital marketing
• Creative research theory & practice

fashion is y life
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PROGRAMS
POSTGRADUATE

Miami

FASHION
 & LUXURY BRAND 
MANAGEMENT
The Master of Arts (MA) program in Fashion & Luxury Brand Management aims to provide 
in-depth knowledge of management and branding, specifically for the fashion and luxury 
goods industries. This program is for participants that have previous undergraduate level 
study or proven work experience, completing the course with advanced branding 
and management skills for various positions within the fashion, luxury and creative 
industries. Over the two years participants are taught how to motivate, create desire, 
and build consumer loyalty through various channels in merchandising, marketing 
and communication in order to meet the expectations of a luxury brand’s vision 
and strategy. The task of the brand manager is not only to attract and retain consumers, 
but also to improve the practical and organisational management of a brand within the 
fashion organisation - this program addresses both areas; luxury branding together 
with business management and organisation skills. Participants learn how to adapt 
communication, marketing and promotional techniques to reach goals and sales targets, 
and fully apply the key strategies of luxury businesses. As well as concentrating 
on the intangible elements: customer relationships, the impact of social media 
and the consumer ‘experience’, the course makes a critical analysis of the more tangible 
elements of branding; product attributes (quality, features, and design), and the difference 
between brand image and brand identity, packaging and labelling. A successful brand 
manager works on all of these aspects. They become experts in making key branding 
decisions including brand extension and brand repositioning, and learn how to detect 
any weaker products in a collection. Analysis of the target audience and marketing mix 
provides a solid grounding for brand strategy development together with research 
on how companies in the fashion and luxury market develop their own interpretation 
of brand positioning and devise innovative strategies. The impact of social media 
has changed the face of communication and this program looks at finding the right balance 
between corporate brand image, enabling participants to network through new media 
and viral platforms – key to the success of luxury brands today. Along with the study 
of past styles and the analysis of current trends and forecasts related to “future-fashion”, 
participants are able to question how aesthetic expressions and interpretations of social 
and cultural trends influence positioning and brand image. This stimulating program 
prepares participants with specialised knowledge in Brand Management to support 
a future career in the fashion, luxury and creative industries. At MA level, intensive 
coursework and home study may be assigned.

Become The Guardian Of Luxury Brands

Learning focus
• Luxury brand analyses and marketing strategies
• Strategic branding and innovation management
• Media planning and digital communication 
• Product creativity and production
• Contemporary issues in fashion
• Performance management, growth and market entry
• Commercialisation and retail in luxury
• Research methodologies at postgraduate level
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Postgraduate Programs
Master of Arts Degree • Two Year Program

Master of Arts Degree

Istituto Marangoni offers full time postgraduate level courses. Each 
program offers highly specialized courses that support participants’ 
careers in the fashion, luxury and creative industries. They are designed 
for those who have already acquired specific skills in the appropriate 
area at undergraduate level, or for industry professionals who wish to 
deepen their knowledge of a specific subject area in fashion design, 
styling, business and art.
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3 Weeks

Miami

FASHION
DESIGN
This short course provides an introduction to the fundamentals of fashion design, 
how to formulate ideas and translate them into a visual representation. Participants will 
be introduced to key notions in the fashion design process, to basic drawing 
and illustration techniques, and the study of trends. The course also explores the role 
of the fashion designer with participants working on creative research for an individual 
design collection via a recreational learning approach.

Week 1
The start of the course introduces fashion drawing and design techniques followed 
by an analysis of the founding principles of developing a fashion collection including: 
silhouette, color charts, fabrics and accessories, right through to the design and creation 
of outfits. Participants are then introduced to the silhouette, color palettes, the appropriate 
use of fabrics, and the principle financial considerations of designing for fashion.

Week 2
Starting from creative research to foster personal inspiration, participants are guided 
to develop basic silhouettes and coordinate outfits with fabric and color selection. 
The focus on trend research looks into its origins together with market relevance, 
and a brief analysis on how trends influence a contemporary collection.

Week 3
Based on inspiration linked to a selected theme, participants put together a basic 
fashion design collection supported by appropriate technical information, including color 
charts, inspirational materials or mood board. Participants put into practice the acquired 
knowledge from the previous weeks and prepare a presentation of their work as a basic 
collection portfolio, to receive a final holistic critique.

Istituto Marangoni welcomes participants from all over the world. This is the opportunity to study at 
our top fashion, art & design school.

Being able to choose between ten international locations: Milano*, Firenze, Paris, London, Mumbai, Shanghai*, Shenzhen and Miami1, provides 
participants with an opportunity to experience, in a short time period, the worlds of fashion, art and design. All courses are project-led and 
teaching is individually task oriented with group activities supported by lectures, workshops and subject specific presentations by leading 
professionals in the field. If participants have little or no previous experience, but would like to become familiar with some of the key disciplines 
in the industry, or a specific area, there are choices from a variety of levels and course duration to suit all preferences. The aim is to give as 
much opportunity as possible to aspiring fashion, art or design professionals to experience these magical worlds, with each course allowing 
participants to grasp the key principles and notions of their chosen subject. Short courses are also the perfect ‘taster’ or introductory course, 
which may lead to more in-depth study or a career path, while ‘Executive’ short courses offer participants the chance to discover a more 
advanced level of training and expertise.

* 2 locations

THE FIRST STEP
TO EXPERTISE:
A SHORT COURSE

22
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3 Weeks

PATTERN
 CUTTING 
Pattern-cutters create patterns based on illustrated designs that are used 
in the construction of fashion garments. In this short course participants 
are introduced to the most important elements of pattern cutting techniques, 
focusing on cut and construction in garment making, providing participants with 
key pattern-cutting skills that may be applied to basic garment construction, as well 
as seeking new perspectives in cut via a vocational approach to learning.
The course looks at how to develop and personalize the ‘base block’ for their cut, 
while an interpretation of line, volume and silhouette are all studied through 
an understanding of contemporary fashion practice. 
Participants are introduced to the process of cut and quality control related issues, 
working on how to find and improve any defects. They are shown how to use different 
materials, consider weight, composition, and typology, and gain an understanding 
of 2D garment cut and appropriate construction techniques. This course primarily 
concentrates on practical lessons so that participants may acquire ‘hands-on’ 
pattern-cutting skills and knowledge, as well as providing an introduction on how 
to budget designs to produce appropriate garments for a chosen market. 

The course focuses on; 
• Contemporary cutting and product development
• Cut development and the luxury industry
• Construction techniques
• Atelier and new perspectives

Miami Miami

3 Weeks

FASHION IMAGE 
& STYLING
This dynamic short course focuses on the analysis of image and the development 
of style. From the definition of fashion moods to the importance of accessories, 
participants will evaluate aspects related to traits of the body and learn how to enhance 
and complement physical characteristics. They will work on the development 
of an individual style through the construction of a ‘total look’ and capture it in a photo 
shoot via a vocational learning approach.

Week 1
Style overview: participants study and explore key periods in history that represent 
past, present styles, future fashion trends and the elements that characterize 
and influence them.
In order to fully understand the role of the stylist, participants will be guided in sourcing 
and collating information from research tools such as books and fashion magazines 
and through specific virtual domains relevant to fashion and luxury, as well 
as conducting iconographic research.

Week 2 
Personal identity: participants evaluate the different types of human faces and bodies 
and are introduced to the skills and techniques used to enhance particular physical 
features such as hairstyling and make-up. They will gain an understanding 
of the fundamental elements used to dictate a style (i.e. the importance of color, 
silhouette, accessories and their combination) and key notions in photo shoot 
planning and narrative.

Week 3 
Style definition & photo shoot: Participants will bring together their experience 
and work undertaken during the previous weeks to define, develop and present 
a particular style ready for a photo shoot, collating and editing their work 
for presentation and review in an individual stylist portfolio or style book.



3 Weeks

Miami

FASHION
PHOTOGRAPHY
This short course introduces participants to the basics of fashion photography*.
They will develop an understanding of how fashion photography emerged and evolved 
from the 1950s onwards. Photographing a figure, deconstructing a look, understanding 
what styling is and how to apply it. These are all elements that they will explore. They will 
be introduced to digital photography techniques, indoor and outdoor shooting, retouching 
and image processing applicable to the fashion industry, and be given the opportunity 
to create a fashion photo book of their work via a vocational learning approach.

Week 1 • Introduction to Fashion Photography 
An introduction to digital photography techniques will be the starting point of the course. 
A studio-based induction to photographic technique and equipment will take place. 
Participants will explore the past, present and future fashion photography trends 
to understand the context in which they will be working. The access and navigation of 
sourcing tools (books, articles, magazines, internet, street style etc.) will be key 
for developing creative ideas. The goal of the first week is to begin fashion photography 
and testing skills by taking shots of what are interesting fashion looks around the streets 
of Miami.

Week 2 • Styling in Photography
Participants are introduced to the fundamentals of fashion styling, looking at what defines 
a particular style, its concept and visual elements, and explore trend forecasting in fashion 
and luxury. Participants will also be introduced to the fashion blog; today considered 
one of the most important contemporary communication tools for style through 
photography. Practical exercises in street photography and trends analysis, and graphic 
layout for editorial will help build the communication of an individual style concept.

Week 3 • Styling Concept
Participants will have the opportunity to implement their own photographic styling project. 
The work will be the culmination of the first two weeks of activity with the presentation 
of a mood board that communicates the fashion concept and idea development 
through photographic images. Using basic techniques in digital retouching and editing, 
participants will be guided to present their work in a fashion photo book.

*The Fashion Photography is a course delivered in collaboration with an external photographic laboratory.

Miami
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3 Weeks

FASHION
BUSINESS 
Fashion brand and collection positioning, management skills for a fashion business plan, 
competitor analysis, luxury brand structure and sales capacity; these are just some 
of the important business practices introduced in this short course.

Week 1
Participants begin with an analysis of economic and social trends: understanding 
economic and social evolution and how this influences fashion consumption. 
The week also includes new markets and how fashion can evolve in them through 
expansion strategies: new brands, luxury brands and distribution chain stores, 
as well as style comparison.

Week 2 
This week covers an overview of fashion: textiles, clothing, accessories, cosmetics, 
eyewear and jewelry. Participants will look at critical factors defining the success of some 
leading Italian brands including commercial international distribution and sportswear 
chain stores. Product placement via competitor analysis is also explored.

Week 3 
The objective of week 3 is to understand and identify the different distribution channels, 
together with a focus on e-commerce in fashion. Participants look at key marketing 
practices including product life cycle, function and definition of price points. Integrated 
communication investigates key notions in brand identity, brand image and brand equity, 
licensing and the importance of branding. Participants use their knowledge gained 
in the previous weeks, via a vocational learning approach, to work on an individual 
marketing plan for a chosen designer or collection.
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3 Weeks

Miami

INTERIOR 
DESIGN
This short course will guide participants through the ultimate fashionable trends 
in contemporary interior design. It encompasses the definition of a style through 
the furnishing of a retail space or a hotel, helping participants to improve their aesthetic 
sense and skills in décor. This course will challenge participants’ ability to interpret 
the world of interiors and home collection, their use of complementary styles, 
colors and lighting effects via a vocational approach to learning.

Week 1
Participants are introduced to the planning of an interior design space through 
an analysis of contemporary trends in the industry, and to the use of modern project 
planning presentation techniques. They gain an understanding of which styles 
and aesthetic languages are more appropriate for fashion trend luxury housing, 
and how the use of creatively researched elements and images elaborate a concept. 

Week 2
Participants work on the creation of a project for an interior space with an analysis 
of the materials to be used, highlighting appropriate color schemes to create harmony 
for a contemporary ambiance. They will gain an overview of design products on trend, 
together with an understanding of the evolution in contemporary home collections. 
Analysis of furnishing and lighting further assists in understanding the importance 
of aesthetic perception and style applied to the interior design space.

Week 3
In the final week, participants further explore lighting design solutions used to create 
unique and atmospheric spaces. They will aim to create a final design proposal 
that defines each aspect of the project process based on an understanding 
of the concept of global luxury lifestyle. The proposal will be the culmination of the first 
two weeks of activity with the presentation of a final interior project layout, supported 
by visual research.
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3 Weeks

Miami

PRODUCT 
DESIGN
Italy is recognized as one of the design capitals for its heritage and reputation; 
this statement defines this exciting short course that explores the contemporary design field. 
The course gives participants insight into what product design is today, providing 
an opportunity to design a new product from concept, through to an understanding 
of the basic process of manufacturing, prototyping and marketing. The aim of the course 
is to provide an introduction into how to turn an idea into a successful product via 
a vocational approach to learning.

Week 1
Milan in Italy is the at the heart of contemporary design, and the world gravitates towards 
it each year for the International Furniture Fair - the Salone del Mobile and Fuori Salone. 
Participants are introduced to ‘Made in Italy’, its language, context, and influence on the 
international design scene. The course also moves further afield and provides participants 
with a basis for the critical analysis of international design, looking at the way we live, 
and how designers work today to provide products for tomorrow.

Week 2
With an introduction to the early stages of the design process, through the techniques 
and practical methods commonly used in research design, participants learn how 
to structure and analyze a basic design brief, identify key needs of consumers and draw 
up a simple design with product specifications. Participants work on the creation 
of the design ‘concept’, together with an evaluation of the development phase 
of the design process.

Week 3
Participants gain an understanding of the activities necessary to define some different 
viable conceptual schemes that meet the needs of the product, together with the major 
manufacturing processes and materials used today. An overview of marketing, branding 
and the selling of the product are components for the week. Participants have 
the opportunity to develop and define their own concept design proposal by creating 
a project to basic design layout.
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3 Weeks (+ 1 optional week)

Week 4 optional extension • Fashion vs art
Firenze 
Home to luxury brands such as Gucci, Ferragamo, Cavalli, and Emilio Pucci, 
and to generations of highly skilled artisans and craftsmen, Firenze is a hub of creativity, 
upholding the ‘Made in Italy’ brand renowned for style, menswear, quality and 
top-class manufacturing approaches. With an immense artistic and culture heritage, 
and longstanding in its fashion tradition, participants investigate the trend in the growing 
bond between fashion and art. By investigating cultural and historical influences on style, 
quality and craftsmanship participants rediscover ‘Italianness’; analysing top accessories 
brands, and the changing tide in the International Menswear industry, with Florence 
and the Pitti Uomo Fashion Fair a key appointment in the fashion calendar. 
The whole course has a strong cultural perspective and an intense schedule of field 
trips to museums, galleries, exhibitions, and art institutions, enhancing participants 
understanding, and overall vision of fashion & art.

Week 4 optional extension • Future fashion economy
Shanghai
Shanghai claims the title of fashion capital of the East, without a doubt the fashion 
capital of the future. The center for production, technology and fashion innovation 
in the world’s new leading economy cannot be ignored and this exciting emerging culture 
needs to be experienced first hand. Look at what makes Shanghai new and unique 
and what contribution it makes in the near future to the fashion industry of the world 
from the commercial, technological and creative perspective. During this week, 
the participant learns how a product manager turns ideas and design concepts into reality, 
transforming creativity into valid commercial proposals. With an understanding of all skills 
involved from design to production, the product manager orchestrates and oversees 
all work. This week is designed to introduce the participant to a new professional figure 
with the unique ability to interpret style from design concept to the finished garment/
product: the product manager, in fact, is known to be the key player of the fashion industry.

Week 4 optional extension • Leisure & Luxury, the ‘Miamification’ of fashion
Miami1
With Milano as the fashion capital of ‘Made in Italy’ style, and Paris prevailing 
in Haute Couture, the USA is the arcadia of streetwear and ‘athleisure’, two fast moving 
contemporary trends within the fashion panorama. Recent collaborations show how 
the distinct world’s of leisure and luxury fashion are now in unison with each other; 
with street style reflected in luxury, and luxury inflecting leisurewear, streetwear 
and athleisure have become the ‘new luxury’. Within this context, Miami’s diversity 
and variety of styles, influences, tastes, languages, cultures and subcultures fully embrace 
this phenomenon. Through an experiential approach to learning, this course explores 
fast moving digital and social media driven study into key notions of contemporary fashion 
marketing and branding, ‘Glocal’ identities, co-branding, influencer marketing 
and customer psychographic research. Inspired by the concepts of flâneur and 
serendipity, psycho-geography guided walks around key areas of the city are organized 
to gather photographic, written, audio, and video inspiration from urban architecture, 
art, music and street fashion trend spotting. By the end of the week participants will have 
worked to create a final mood board for a 3-piece collection, and co-branding digital 
strategy proposal (Instagram); a self-reflective digital journal records the whole process.

Travel and experience key fashion business capitals. This unique experience will 
give participants a truly international insight into the European approach to creativity 
and the business of fashion. The diverse cultural histories of the different fashion capitals 
give each city its own individual take on the global fashion industry. Diverse cultural 
and historical influences combined with new consumer trends and emerging markets 
gives each city its own individual slant on the global fashion industry while also producing 
key strengths; London on design concept and inspiration, Paris on business, Milano 
on styling, and an optional fourth week in Firenze on menswear, fashion and art, 
in Shanghai looking at the future fashion economy, or alternatively in Miami USA, 
investigating the phenomena of street style, leisurewear and luxury. In each city, 
participants will have the opportunity to develop a creative project related to a subject  
specialty. During the course opportunities to visit internationally acclaimed fashion  
shows and exhibitions are offered, where possible.
 
Week 1 • The creative capsule collection
London 
London is a source of inspiration, experimentation and cutting-edge concepts where 
fashion design meets contemporary art. The diversity of style and the culture behind 
it is underlined by the unique approach to the fashion industry within the city. 
In London participants will be introduced to a design project, drawing on the inspiration 
that top designers find inspiring about this city. Based on fashion design development 
participants learn how to put together a mini collection of ideas, developing mood boards 
and trend analysis that will underpin their design concept. London thrives on all that 
is fresh and new, and participants are encouraged to find original approaches to design, 
question the rules and push the boundaries of style and taste.
 
Week 2 • New business venture
Paris  
Paris is the birthplace of fashion. Here participants look at marketing and acquire a real 
taste of the business through an inspiring project. Paris is in ‘the business of elegance’. 
After carrying out research into the luxury of fashion and the contemporary and historical 
Parisian fashion industry, participants create a visual business plan to launch a new line 
for an existing label of their choice, guided by the provision of informative seminars 
on contemporary fashion marketing. With the history of couture still rooted in the heart 
of the French fashion industry, Paris combines a chic outlook with a winning formula 
for quality and design. The rules of fashion are created here, through an understanding 
and appreciation of elegance and tradition.
 
Week 3 • Styling & image
Milano 
Lifestyle is in the DNA of Italy and Milano, celebrated through its fashion culture, 
reflected in its own unique interpretation of styling and fashion communication publication. 
The wealth of the fashion business in the city supports one of the world’s biggest 
industries. It is in this city that styling and fashion photography were born and where 
the world’s most acclaimed fashion publicity and editorial campaigns are produced. 
Participants have the opportunity to choose a fashion season, an Italian brand 
and identify with styles and trends to build basic research that allows them to idealise 
their own photo-shoot. From a varied collection of garments, participants make 
a coherent choice of outfits and accessories in relation to their research, just as real 
stylists do before their next shoot.
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1) The start of this course is in London and enrolment is made directly with the London school.



All information stated in this prospectus is correct at time of printing and maybe subject to change. In order to deliver the very highest quality programs all courses are constantly 
reviewed to ensure an up-to-date curriculum. Some of the courses in this prospectus may not yet reflect these improvements. 
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