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Dear Students, 

 

We are delighted that you are considering BPP Business School (part of BPP University) as part of 
your study programme.  We look forward to welcoming you to our school for a semester, and we 
hope you will have an exciting and enjoyable time in London. 

 

We offer a number of undergraduate programmes and have made available to you a selection of 
modules which you can choose to study alongside our full time students. You will join our existing 
students in their classes, and will therefore have the opportunity to work with students from all over 
the world. 

 

At BPP Business School, we are very proud of our faculty and our teaching. Our entire faculty have 
worked as practitioners in business, and so you can learn more from them than purely your 
academic knowledge. 

 

During your semester with us you will study 4 modules each worth 15 credits, meaning a total of 60 
credits. You will attend weekly classes and will be eligible to take the assessments at the end of the 
module. You will receive a transcript of your studies on completion.   

 

You will also be allocated a student manager who will look after you during your period of study with 
us and be available from day 1 to answer any questions. 

 

This factsheet should provide with you with all the information you need and we look forward to 
seeing you in the Business School soon! 

 

Kind Regards 

 
 

 
Sarah McIlroy 
Director of Programmes  
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How does the ‘Study Abroad’ programme work? 
 

BPP Business School welcomes students who wish to study for 1 semester in London to join the 
Bachelor programmes. You will be able to choose from a number of modules which form part of our 
Business Management programme and will join classes with our existing students. You can choose to 
join BPP in September, January or May. You will attend weekly classes and undertake assessments at 
the end of the semester. 

 
 
What and how do I study? 
 

When applying for the programme you should choose 4 modules from the list provided. Each 
module is worth 15 credits in the UK system so you will study 60 credits in total. For each module 
you will have access to your learning materials via the VLE (virtual learning environment) and you 
will attend a weekly seminar with your tutor.  

 

You will be expected to prepare for the weekly seminar and many activities will require you to work 
in groups. The weekly seminar is very active and you will be expected to participate and contribute 
to the class discussion.  

 
 
What support will I have during my time at the University? 
 

As well as your class tutors, you will also have a student manager who will be responsible for your 
academic progress at the University. They will be your first point of call if you have any questions or 
concerns. They can also refer you to a wide range of University support systems.  

 
 
What award will I receive on completion? 
 

You will have the opportunity to complete 4 x 15 credit modules and be assessed on what you have 
learned. If you elect to undertake the assessment you will receive a transcript from BPP University 
showing your module results.* If you choose not to undertake assessments you will receive a 
certificate of attendance from BPP Business School.  

 

We can offer modules which are assessed by coursework and exams. Please note that if you choose 
to take modules which are assessed by exam, you will need to remain in the UK for longer in order to 
be able to attend the exams. Coursework can be submitted before you leave or remotely, and a final 
deadline for submission will be given.  

 
 
How much does it cost? 
 

The fee is £3,500 for 1 semester. This includes all your learning materials and your face to face 
tuition. You will also be able to take part in all other activities and events provided by BPP Business 
School.  

 
 
 
 
 
 
 
 
 
 
 



 

How do I apply? 
 

BPP works with a number of trusted representatives, who can provide you with advice on how to 
apply, securing your visa and travelling to the UK. 

 
In Brazil please contact: 
 

N&M Intercambios 

Tel: (+ 55 11) 55313611 

www.nmintercambios.com.br 

info@nmintercambios.com.br 

 
 
Entry requirements 
 
English Language 
 

Provide evidence of B2 English level (European framework). If you don’t have appropriate English 
Language examination BPP will conduct an online internal English test free of charge. 

 
Education Background 
 

This programme is for Brazilian students who have successfully completed at least two years of 
higher education (equivalent to a Higher National Diploma in the UK). 

 

* The International Office can assess your certificates and advise you if you meet the entry 
requirements. 

 
 
*please note that transcripts will be sent to you approximately 8 weeks after the end of the semester.  
 
 
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

“I am very satisfied with the teaching support at BPP University. 
The lecturers and tutors are all highly trained and experienced, so it 
is interesting to come to lectures to get their expertise.” 
Donata Kriethanskaite, BSC (Hons) Business Management 
Student 

mailto:info@nmintercambios.com.br


 

Semester Dates (2014-2015) 
Autumn  

 
22/09/2014 - 9/01/2015  

Spring  
 

19/01/2015 - 08/05/2015  

Summer 
 

18/05/2015 - 28/08/2015  

   
 

22 September 2014 1 Head Start Induction to the University 

29 September 2014 2 TW 1 Weekly teaching 

06 October 2014 3 TW 2  

13 October 2014 4 TW 3  

20 October 2014 5 TW 4  

27 October 2014 6 TW 5  

03 November 2014 7 Reading Week No face to face classes 

10 November 2014 8 TW6  

17 November 2014 9 TW 7  

24 November 2014 10 TW 8  

01 December 2014 11 TW 9  

08 December 2014 12 TW 10 Students not attending exams can leave at the end of this week 

15 December 2014 13 Revision Optional revision sessions 

22 December 2014   Christmas Holiday 

29 December 2014 14 Revision & Assessment Exams 

05 January 2015 15 Revision & Assessment Exams 

19 January 2015 1 Head Start Induction to the University 

26 January 2015 2 TW 1 Weekly teaching 

02 February 2015 3 TW 2  

09 February 2015 4 TW 3  

16 February 2015 5 TW 4  

23 February 2015 6 TW 5  

02 March 2015 7 Reading Week No face to face classes 

09 March 2015 8 TW 6  

16 March 2015 9 TW 7  

23 March 2015 10 TW 8  

30 March 2015 

 

Easter Holiday 

06 April 2015 11 TW 9  

13 April 2015 12 TW 10 Students not attending exams can leave at the end of this week 

20 April 2015 13 Revision  Optional revision sessions 

27 April 2015 14 Revision & Assessment Exams 

04 May 2015 15 Revision & Assessment Exams 

18 May 2015 1 Head Start Induction to the University 

25 May 2015 2 TW 1 Weekly teaching 

01 June 2015 3 TW 2  

08 June 2015 4 TW 3  

15 June 2015 5 TW 4  

22 June 2015 6 TW 5  

29 June 2015 7 Reading Week No face to face classes 

06 July 2015 8 TW 6  

13 July 2015 9 TW 7  

20 July 2015 10 TW 8  

27 July 2015 11 TW 9  

03 August 2015 12 TW 10 Students not attending exams can leave at the end of this week 

10 August 2015 13 Revision Optional revision sessions 

17 August 2015 14 Revision & Assessment Exams 

24 August 2015 15 Revision & Assessment Exams 

 
 
 



 

Module Information 
 
Marketing Fundamentals  
 

This module considers the influential role of marketing within an organisation; students will gain an 
understanding of the concept of customer value as a means of gaining competitive advantage.  
Students will also examine the cross-functional importance of marketing, in particular with regard to 
marketing planning. Ethical issues, corporate responsibility, societal marketing and marketing as a 
driver for commercial success will be examined.  Students will assess how marketing has a role in 
acquiring, building and maintaining customer relationships, the lifeblood of any organisation’s 
success. 

 

The topics covered will include: Marketing Orientation, Relationship Marketing, Ethics in Marketing, 
Marketing Planning Process, Marketing Mix, Marketing Metrics. 

 

This module has a coursework assessment. 

 
 
Digital Business in the Social Age  

 

This module will present you with a range of cutting edge tools and techniques to deliver your 
business ideas, products and services at speed, and via the web.  These skills are now essential for 
any student wishing to enter in the arena of digital business in the social age of the internet.  This 
module aims to develop a critical understanding of how to leverage web-based and internet-based 
tools and approaches from the digital community for the purposes of innovation.  It also aims to 
enable you to analyse and critically filter information from a wide range of online sources to support 
and develop innovative approaches to digital business problems.  As well as design and 
communicate and approach for the application of web-based and internet-based tools to support 
digital business goods and services.   

 

The module has a coursework assessment. 

 
 
Business Law  
 

This module is designed to turn you into a well-informed professional accountant or business person 
who recognises the legal issues of doing business but also recognises the boundaries of their legal 
knowledge and therefore the point at which professional legal help should be sought.  Dealing in 
business will inevitably result in the need to enter into commercial relationships exposing the 
organisation to legal risks.   

 

The topics covered will include: Court Structure, Sources of Law, Human Rights, Contract (formation, 
content and discharge), Tort and Professional Negligence, Employment Contract, Dismissal and 
Redundancy. 

 

The assessment is by a written exam. 

 
 
 
 
 
 
 
 



 

Entrepreneurship  
 

During this module you will develop your entrepreneurial skills and capabilities to influence 
behaviour and attitudes towards new ventures and the corporate environment.  This module aims to 
develop the ability to scan environments to recognise opportunities for entrepreneurship and 
develop ideas in relation to a business person’s particular interests, attributes, creativity and skills.  

 

The topics covered will include: Entrepreneurship and the economy, Entrepreneurship and 
innovation, the Managerial versus the Entrepreneurial mind-set, decision making and planning, 
Entrepreneurial Finance. 

 

The module has a coursework assessment. 

 
 
Applied Marketing & Decisions  
 

This module’s primary focus is the development and execution of marketing activities that have 
been designed to achieve customer satisfaction and meet organisational objectives, through 
effective strategies that drive stakeholder value.   

 

The topics covered will include: Marketing strategy, Drivers for change, Segmentation, Targeting and 
Positioning, Developing brand strategies, the Marketing Mix, Integrated Marketing Communications. 

 

The module is assessed by a written exam. 

 
 
Introduction to International Business  
 

By studying international business you will acquire the skills and knowledge to develop your own 
career in this new and challenging work environment, whether you are planning to work in a multi-
national corporation or to set up your own business. 

 

This module covers the following topics: the drivers of globalisation, the global business 
environment, International Strategy, Managing sustainability and ethics, international operations, 
creativity and innovation. 

 

The module has a coursework assessment. 

 
 
Leadership  
 

Through evaluation of styles of leadership and examining the complexity of organisational life from 
the perspective of leadership you will develop the ability to determine ‘what makes a good leader’.  
You will be able to relate the style of leadership to problem solving and decision making within the 
complex world of business, as well as realised its impact on organisational performance. 

 

The module will include: Definition and significance of Leadership, global and cultural context, 
individual differences and traits, leading change, developing leaders. 

 

The module has a coursework assessment. 

 
 



 

Change Management  

This module explores a range of success factors in the management of change and people.  The 
module evaluates the importance of communication to and from all relevant parties involved in the 
change process and why people resist change.  The module draws together key elements of the 
change process with the managerial and leadership skills required to achieve successful 
implementation and long-lasting improvements to organisational performance. 

 

The module covers the following topics: the context and meaning of change management, the 
nature of organisational change, the politics of change, leadership and change, hard and soft models 
for change, future directions and challenges. 

The module has a coursework assessment. 

 

Enterprise Risk Management  

 

Students will gain in-depth understanding of why formal risk management frameworks are adopted 
and how the governance is translated into operational practice.  The detailed investigation of risks, 
through use of case studies, enables students to develop the skills needed to integrate more formal 
assessment frameworks with existing control systems.  The module draws together quantitative and 
qualitative aspects of risk assessment, providing theoretical and practical perspectives of current 
approaches through a range of organisational contexts.   

 

This module will cover: ERM concepts and theories, risk governance and compliance, critical analysis 
of the ERM framework, organisational context and risk. 

 

The module has a coursework assessment. 

Portfolio Management  

In this module you will develop the necessary skills to conduct a sophisticated assessment of current 
issues in investment management.  Through discussion and empirical study, you will employ 
analytical techniques in order to undertake investment planning and selection.  This will enable you 
to apply financial models and investment strategies to analyse and mange investments for 
organisations in different industry sectors as well as appreciate how business decisions may affect 
shareholders’ portfolios. 

 

The module covers: overview of the investment management industry, principles of security 
analysis, risk and portfolio analysis, performance evaluation, investment policies and their role in 
portfolio management. 

 

The module has a coursework assessment 

Corporate Finance  

Corporate Finance is all about the decisions made within a company that have a financial impact.  At 
a time when so many assumptions about financial theory appear to have fallen short, this module 
does not claim to give you all the answers but aims to help you ask better questions. It starts by 
examining the core issues that businesses face: how to raise funds, how to select their investments 
and how to reward their investors. 



 

The module covers: corporate strategy and structure, risk and return, capital structure and required 
return, valuation using multiples. 

Assessment is by a written exam. 

 

Attendance Expectations 

 

Each module is 10 weeks in duration.  Students will be expected to attend an introduction session 
before the start of term where they will meet the student management team and be introduced to 
their Head of Programmes.   

In these introduction sessions students will find out more about the different learning styles they will 
use during their time at BPP and about all the support that will be on offer to them over the term. 
Each module is divided into two, five week sessions, with a Reading Week in the middle of term 
when students can catch up on any work they have missed or begin to prepare for their end of term 
coursework.   

Per week, each module of tuition includes a 1 hour online lecture, some preparation work to be 
done in advance of the seminar, a two to three hour face to face seminar with their tutor, 
consolidation work to be completed after the seminar, and an online webinar when students have 
the chance to question their Module Leader in person about any aspect of the course.  Revision 
sessions will be put in place during the last week of the module to help students with all aspects of 
their assessment or exam preparation. 

 

Why BPP? 

 

BPP is Europe’s leading private university with full degree awarding powers.  

We are not a research university, but because we train 30% of lawyers and 70% of accountants in 
the UK, we have a well deserved reputation in the corporate world as a leading provider of 
professional training.  

That's why we call ourselves the University for the Professions, and have been voted as higher 
education provider of the year for 2013, with a 96% employability ranking. And because we don't 
need professors looking for research grants, we can recruit our teaching faculty directly from 
industry.  

This means at BPP you learn by example from experienced practitioners who give you the academic 
and professional skills you need to put you above the competition and give you the career you want. 
At BPP, accountants teach accountancy, barristers and lawyers teach law, and directors, bankers and 
entrepreneurs teach business, finance, management and marketing. 

Studying at BPP is like coming to work: our classrooms are laid out like any business meeting, where 
you turn up on time and prepared for classes, so that you can fully engage in the discussion. Our 
students tell us this is the most enjoyable and productive environment to learn academic content 
while developing professional skills and attitudes. 

We look forward to working with focussed, professional and committed students. 

 

 

 

 

 

Contact us:   CONNECT WITH US 

Bpp.com/international  Find out what students think about their BPP experience, or ask us a question at: 

TWITTER@BPPBUSINESS     FACEBOOK.COM/BPPBUSINESSSCHOOL     YOUTUBE.COM/BPP 

   


